




















See your *Schack Representative or write for “Green Plants’ Brochure. 


thicki- INCORPORATED 2516 W. ARMITAGE AV CHICAGO 47, ILL. 























8851—TOYLAND COMURA. A design of white plaques, each hearing a different colored letter, nestled into a soft gold 
colored background to create dimensional illusion, silk screen processed in 9 rich oil colors on flexible Comura stock. 
It can be used as a complete panel or mounted and cut out. Size: 15” x 90"... 2... cee eee eee eee eee eee EQCh $5.75 


8850—CIRCUS CLOWN HEAD COMURA. Designed to go with the Clown and Animal plaques, these funny, gaily colored 
heads are reproduced thru half-tone silk screen process in 9 oil colors onto flexible Comura stock. Use complete or 
mount and cut out. On posts or wall areas, in windows, with toys, or children’s wear. Size: 15” x 90”......Each $5.75 
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8703—CHRISTMAS CANDY CANE COMURA. Size: 20” x 90” horizont 
8704—Size: 30” x 


able. 
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al....Each $5.75.—Other Candy Cane Designs avail- 
90” horizontal... .Each $8.75. 8702—Size 20” x 90” upright... .Each $5.75. 


THE TOY CADET 2ccunNe 
PARADE LIE 1 


Tall, straight, at attention...This soldier of child- 
hood fantasy is colorful in his smartly toned red 
ind green uniform, with gold epaulets, white and 
zold braid, chevrons and straps, against a soft, light 
zray background...his tall, plumed and bead deco- 
rated hat atop a roguish eyed, militant face. Half- 
tone silk screen processed in oil colors onto flexible 
Comura stock, it mounts easily to any background. 
Just the design to delight the young as well as ‘‘the 
young of heart”’ of all ages. 
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The straight, severe lines lend themselves admirably 
to.architectural treatments. The vertical design for 
posts and wall ends...the horizontal design for 
around overhead ledge and wall areas...or use it 
to band additional temporary selling units usually 
added to the toy department at the peak season of 
the year. Thus the entire department becomes a co- 
ordinated unit of interest, design and color. 


In just the right size to fit store architectural places, 
each panel, both vertical and horizontal, measures 
20” x 90” in'size. The borders can be trimmed, with- 
out interfering with the design, to obtain a 15” x 90” 
size, if desired, 


TOY CADET PARADE COMURAS 
No. 8720—Vertical Design, Size: 20” x 90” 


No. 8721—Horizontal Design, Size: 20” x 90” 
ee ee 





$721 ‘By W., 
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L. STENSGAARD AND ASSOCIATES, INC. 
346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
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CANDY 
CANE COMURAS 


Ihe red and white tones of canes 
studded 


background. De- 


are dramatic against star 


Christmas green 
sign is bordered in gold tone. 
Bright red bows and Holiday touch. 
Use upright designs on posts, hori- 
zontal designs on wall areas, over 
elevator banks, ledges, 
frame department entrance 
ways. Most effective when used to 
cover bases of selling 
booths, 

8702—C ANDY CANE COMURA, 
Size: 20” x 90”...... Each $5.95 


around 


posts, 


tables and 


Christmas Catalog 
Write for your copy today. 
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California and sunshine are insepara- 
ble; so it is appropriate that this 
Salute to California issue feature a dis- 
play of beachwear by one of San Fran- 
cisco's talented display directors, George 
Somers, of The White House. This dis- 
play was a tie-in with the Oakland 
Garden Show, which donated the plants; 
the redwood of the pavilion was do- 
nated by the California Redwood As- 
sociation. 


Ed 
OUR NEXT ISSUE 


Arriving as it does only a few weeks 
before Spring Market Week at New 
York City, the December issue will be 
full of information concerning this show 
and the forecast for the coming spring 
in display. Our display spotlight will 
focus upon Baltimore as well as other 
cities throughout the U. S. and the 
world where display bears watching. 
More how-to-do-it ideas and sketches 
for small and large stores and other 
interesting and informative features will 
be in the December issue . . . in the 
mails November 20. 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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2. Une affaire d amour, 

acleniil ley all tha eared. .gay 
colorful, flowerful... La Balls 
Springtime _— 4E ntrez our show - 
700ms... Voila... the same magic 


prevails .. .c est magnifi ue! cest Paree! 
SLs carpet wouge is tolled out... 
Ls hospitalité veigns supreme . a 


* Paris in the Spring at 


DECORATIVE 
PLANT CORP. 


136 West 24th Street, New York, N.Y. 


v'  Commencé with NADI market week Dec. 6th to 10th 


DISPLAY WORLD 















In a Sign Machine... 


TYPE CONTROLS RESULTS 


If you are concerned with the impression being 
created upon your customers and shoppers. . . 

And want top-quality signing for your merchandise 
presentations . . . Look into the new display types 
that are available for exclusive use in your area. 
Newness is as important in type styling at it is in 
the merchandise you offer. 


and ae er 


RADE-mane 
Brings new cleanness in lettering with today’s 

characteristics. It has the look of freshness and 

newness for fashion promotions . . . Available in 

a range of sizes from one to four inches. 





day wear 





Trim for 
c for evenings 





Now Exiting, Coals 


You'll we! them jacketed 


il 
on cool evenings, * 







he sun.-- 39.95 







without 1% . 
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Colorful Fashions for 


Spreng Paradong 











Full fashioned cordigon 
with mother of peor 
buses all colors 2395 






BEAUFONTE 


Stk Lae (O 







BEAUX-ART 
BON-AIR 


BELLAIRE 


* Write for samples and prices. 


Pe pe SIGN MACHINES 


The PASPRRGARI (, + 4510 N. RAVENSWOOD AVE + CHICAGO 40, ILL. 
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2 you see the new Astrals you'll say 


OOH LA LA!! 


Kart 


Ud Als 


a a i i ole i. ~ ” 
DO “GO TOGETHER! 
The spice of display eo captured 
exciting new ASTRAL mannequins 
-with a Paris air...a Paris flair for 


wearing fashions peal elegance supreme... 


QOH LA LA!! 


It Ss a challenge oe es promise 5 a 
a delishtful mystery (these new 


\STRALS!) ee sparkling with delect- 





able feminine charm Pr and ave OH 


YES ...an INVITATION ... 


An INVITATION to visit Astrals 
a la Parisienne during N. A. D. I. 
Market Week in New York, December 
6th to 1O0th...at No. 214, Second 


Floor, New York Trade Show Building 
\ 4 
y Pi. 


bea ul monde mannequins 


“above the world mn refinement . 


Created by BEAU MONDE DIVISION American Fixture Inc. Saint Louis, Missouri 





























The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 


space without cluttering the floor. 





The Bliss STO-WAY Grill has been de- 





signed to give maximum variety and 


speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 


NOVEMBER, 


1939 


32nd STREET @e LONG 


EXeter 


ISLAND CITY 
2-3890 


NEW 


YORK 


AIR FRANCE 
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TRIP FOR TWO 


ABOARD 





Comfort, Service 
and Cuisine 
all with the 


FRENCH TOUCH ...- 


Extraordinaire ! 


PARIS 
IN THE SPRING 
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NEW! Brilliant 3-dimensional Perma-Brite treatments won’t shed, tarnish, 
or lose lustre. 


NEW! Brilliant, eye-arresting patterns with a sheen and sparkle that stops crowds, 
creates traffic. 


ee Ewe! Brilliant, deep-sculptured effects — heavily embossed for standout 
beauty anywhere and everywhere. 


NEW! Brilliant, full-color range of scintillating Perma-Brite Jewel Cloths. 


NEW ?E sritiant background and flooring possibilities with unprecedented versatility. 


CALL YOUR JOBBER OR DISTRIBUTOR NOW FOR SAMPLES OF THESE 
AND MANY MORE PATTERNS 


There's always something new 


5925 Broadway, New York 63, N. Y. 
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SCULPTURED FOIL. Luxurious, TWINKLE TEX. Rich texture with CHRISTMAS aauneenen Over EMBOSSED PERMA-GLITTER. 
deeply embossed foil stripes. random metallic spangles. sculptured effect with 3-color Brilliant metallic spatter effects 
metallic print. over sculptured base. 
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PERMA-GLITTER SNOWFLAKE. PERMA-BRITE TREE TRIM. Gem- PERMA-BRITE GLAMOR STRIPE. PERMA-BRITE GALAXY. Metallic 


Metallic snowflakes plus Perma- like metallic sparkle in dimen- Stunning deep tones contrast star clusters that glisten with at- 
Glitter brilliance. sional, tree-trim pattern. with 3-D metallic stripings. tention-getting brightness. 
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Prevent Fade Damage 


with New SUN-X Glass Tinting 





Now you can economically stop costly fading of 
display merchandise . .. and add striking new beauty 
to your merchandising windows. 

New Sun-X Glass Tinting, a liquid-plastic dis- 
covery by Du Pont, makers of “Better Things For 
Better Living ... Through Chemistry,” gives you 
positive, all-day sun control without any effort on 
your part. It effectively prevents fade damage to 
your valuable merchandise by eliminating up to 
99.5% of the sun’s fade-causing ultra-violet rays. 

New Sun-X Glass Tinting is applied without 
spray or splatter to your existing windows by a 


INTERNATIONAL DISTRIBUTORS 


RICHMOND AVE. @ HOUSTON 27, TEXAS 


*tG vu s eat off 


unique miracle-flow process. It bonds tightly and is 
guaranteed in writing not to chip, crack or peel. 
No maintenance is required — you wash Sun-X 
tinted windows in the usual manner. 

Available in your choice of 11 distinctive colors, 
Sun-X Glass Tinting gives you the distortion-free 
appearance, the trouble-free convenience of expen- 
sive factory-tinted glass at a fraction of the cost. 

Get more value from your display windows by 
making them more attractive, more useful, and less 
costly with new Sun-X Glass Tinting. Send for your 
free copy of “Solve Sun Problems with Sun-X.” 


——------------- FF 


AMERICAN GLASS TINTING CORP., P. O. Box 6565, 


Houston 5, Texas 


Please send free copy of “Solve Sun Problems with Sun-X.” 
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SHOWS PANTS 


BETTER 


(MEN’S PANTS, OF COURSE) 














Sel-O-Rak increased slack sales for 
Bond’s, Howard’s, Jordan Marsh, 
Broadstreet’s, National Shirt, Sak’s, 
Wallach’s, Schwobilt and thousands 
of other top stores. 


Sel-O-Rak can do the same for you! 
Our 30 day Free Trial offer 
will prove it! 


SEL-O-RAK CORP. © 3582 N.W. 52nd STREET * MIAMI, FLA. * SEE YOUR JOBBER OR WRITE DIRECT 
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meet 
ALL MAN Manly 7 > 
heads of plastic America Ss 


laminated fiber... . 

sculptured to best-dressed. 
a masculine detail... 

hand burnished... 

hand rubbed. 


RECESSED 
neckline... 

no “split” between 
the head and neck. 
Head poses in 

any direction. 


BRASS CAP 
designed for use 
with shirt or 
comes apart for 
drape cloth. 


RUGGED HANDS 
sculptured to 
suggest a variety 
of activity. Slide on 
adjustable rods to 
fit any sleeve 
length... All new 


PADDLE HAND can 
fit in “his” pocket 
and not disturb the 
trouser line. 


_ BUILT-IN CREASE 
insures perfect 
crease on the 
trousers. 

BALSA WOOD ends 
for easy pinning. 
No pin-damaged 
trousers. (pat. pend.) 


PERFECT FIT 

Plastic laminated 

fiber body designed 

for size 39-40. 

Recessed arms for 

natural shoulders. 

NO PINS 

No “Take-ups” FREE ... descriptive 
Don’t hide the back. brochure on request. 
All-around view, 

Perfect from any 

angle, on 

turntable too. , 


rr WOLF & VINEE 
223-227 S. Los Angeles St. - Los Angeles 12, Calif. b= 


Meet America’s best-dressed MANikin at your local distributor's showroom: * Art Cohen Co., 810 Penn Ave., Pittsburgh, Pa. * Paul Lugger, 2781 W. Broad St., Columbus, Ohio. * National Equipment, 
919 Broadway, Kansas City, Mo. « Nu Era Displays, Inc., 808 N. Seventh St., St. Louis, Mo. « Wray Williams, 534 Canal St., New Orleans, La. * Faye Perm Display Ltd., 8 St. Catherine St. E., Montreal, 
Canada * Model Manikin Display, 1405 E. McDowell, Phoenix, Arizona « L. E. Hier Display Co., 21 & 23 N. 6th St., Minneapolis, Minn. ¢ E. B. Jack Castle, 21 W. Main St., Oklahoma City, Oklahoma 
Boston Button, Kneeland & Albany Sts., Boston, Mass. * Modern Displays, Inc., 620 - 11th St., Washington, D.C. * Standard Fixture Atlanta, 166 Pryor St., S.W., Atlanta 3, Georgia * Benedict's 
Display Equip., 309 S.W. Third Ave., Portiand, Oregon * Commercial Display Co., 339 S. State St., Salt Lake City, Utah « B. A. Jacobs, 855 S. Los Angeles St., Los Angeles, Calif. * Naythons Display 
Fixture, 909 Arch St., Philadelphia, Pa. * Ross Display Supply Co., 1409 Seventh Ave., Seattle, Washington * Standard Fixture Co., 1006 Commerce, Dallas, Texas * Samuel C. Dutch & Son, 719 
Main St., Buffalo, N.Y. « Fox Display Co., 2110 S. Flores, San Antonio, Texas * Morty Fay Displays, Inc., 853 N.E. 2nd Ave., Miami, Florida * Display Equipment Corp, 211 S. Wacker Dr., Chicago, III. 
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This Drave is one of a tribe of Celastic indians that sit, year in and year \ 
Fout, outside many offices of The National Shawmut Bank of Boston, 


Massachusetts. He's ideal for the job. . . weatherproof, waterproof, 
Lele meialela-t-1.¢-1eli-e 




















NEGATIVE MOLDING WITH CELASTIC 


Nothing's simpler ... all you need is new, improved Celastic, a standard activator (MEK, avail- 
able locally) and ordinary grease. (Alternative release agents: aluminum foil or wet newspaper.) 


Mees: 


2. tear p ar 4. form into mold (no_ 5. finishinside seam with 6.let dry, remove 
(tearing givesafeathered activator (methyl-ethyl- tools needed)... join’ strips of Celastic... from mold and 
edge)... ketone) two halves apply finish. 


For negative or positive molding, armature or free-form sculpture 


USE CELASTIC AND YOU'VE GOT IT MADEI 


CS ANSwale 


DIVISION OF WASCO CHEMICAL COMPANY 
5 BAY STATE ROAD, CAMBRIDGE 38, MASS. 





Exclusive distributors for display Celastic: MAA 8 fa’ wy FABRIC CORPORATION 


130 W. 46th St., N. Y. C. (branches in Chicago and Los Angeles) 





INDOOR OR OUTDOOR FULL COLOR NATIVITY SET 


BEAUTIFUL, NEW THREE PIECE NATIVITY SET 


No. FX-20-1——Set of three cut-outs shown at left and below are lithographed 
in waterproof inks and mounted on Masonite. Each figure is 46 inches high. 
Complete set consists of one each Angel, Mary with Child 
and Joseph. Per set 


No. FX-20-2—-Set of Two Pieces. One each Mary with 
Child and Joseph. Per set 


No. FX-20-3—Angel Only. 





Write today for your FREE 
copy of Supplement No. 95. In it 
you ll find additional Christmas 
decorations for both indoors 
and outdoors. 











DIMENSIONAL 
HARDBOARD PANELS Unfinished Painted 


WEAVEBORD > 


Made of unfinished tempered hard- 
board sheets 14 in. thick. Woven 
effect is achieved in relief. Sold un- 
finished only. Can be painted to suit 
your decor. Sheets 4 ft. by 8 ft. 
Packed 6 sheets to carton. - 
Per sheet 


NEW GLASS FIBRE ANGEL HAIR 
No. $G-22—At long last the ideal package 


has been discovered for displaying and hand- 

? ling Angel Hair. No longer must you be 

SHADOBORD > fees | bothered by working with an awkward bulk 

aaa aise formerly so difficult to control. Angel Hair 

Made of unfinished tempered hard- | in aate-nedieelh ten nine gennd polleniinione 
board sheets 14 in thick. One inch | bags. You'll be amazed at the ease with 
squares with concave impressions which Angel Hair can be removed from this 
| ' o - handy bag in one continuous piece. It’s 
cast shadowy. 3-D effect. Sold un- ce ere all well flufied . . . 80 easy to manage! 
finished only. Paint to suit your Make your choles from the followin coless: 


decor. Sheets 4 ft. by 8 ft. Packed | White Light Blue Pink 
; Yellow Lilac 


6 sheets to carton. eh i Per 1 lb. 


fee ee ee $7. 95 ) 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. LOUIS 3, MISSOURI 
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See the new idea center 


over 50 services under one roof 


ABLE PHOTO SERVICE 

ADAPTABLE STORE EQUIPMENT CO. 
ALDEN ASSOCIATES — ORCHIDS 
AMERICAN ACME DISPLAYS, INC. 


ANGELUS ADVERTISING SPECIALTIES 


BULKLEY DUNTON AND CO. 
C. B. ELECTRIC ADVERTISING 


COLUMBIA RIBBON & CARBON PACIFIC, INC. 


DAN P. WATTS — MURALS 
DON DOWNS 


EDDIE EGAN & ASSOCIATES, 


DECTER MANNIKIN CO., INC. 
E. C.MOLLER, INC. CONTRACTORS _ 


Age 


LOR SALES CO: MAN 


LOU SAMUELSON C 


a 
eam 


sales promotion center 


MERKLE-KORF GEAR CO. 
MITTEN’S LETTERS 

MORGAN SIGN MACHINE CO. 
MYER SHOW PRINT 


NATIONAL CARD MAT & BOARD CO. 


NATIONAL WIRE PRODUCTS 
PLASTICAL CO., INC. | 
POLYNESIAN IMPORTS | 
REYNOLDS PRINT-A-SIGN CO. 
ROBBINS FLOOR PRODUCTS, INC. 
R-TEX COMPANY 

SMITH & HEMMINGS 


SOUTHWESTERN INSTITUTE 
OF ECONOMICS | 


STYLEPAK BOX CORPORATION 


" TEL-A-SIGN INC. 


TRAFFIG-STOPPER CORP. 


WARNER PRINTING CO., 
EAVER-NICKERSON-COTA 


VILLIAMS WATERPROOFING 
AND PAINTING CO. 


sidney newhoff associates joins with sales 
promotion center to invite you to use this complete design 
and manufacturing service... one convenient location 


1200 south figueroa - los angeles 15 








You can build anything with Crown Metal’s complete 
line of display equipment! top quality, faster service. 


catalog avaalable. 


Cm con METAL MANUFACTURING COMPANY 
5912 SOUTH LOWE AVENUE e CHICAGO 21, ILLINOIS 
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The most compelling display in the history of America was the 
pan of gold dust held high near Sutter's Mill in California in 18483; for 
it led to the fabulous gold rush of 1849 that eventually spurred the 
entire development of the West. 


In honor of the centennial celebration of that heroic westward 
movement, DISPLAY WORLD dedicates this issue as a SALUTE TO CALIFORNIA. 


In addition to regular editorial features, you will notice a 
complete panorama of outstanding California display as well as a report 
on the current status of its display industry. 


California, more than any other state with the possible exceptions 
of New York and Illinois, can be considered self-sufficient from a 
display industry standpoint, being able to supply almost all of its 
local display needs. The industry is well developed and diversified, 
trying constantly to keep pace with the rapid retail expansion both in 
the cities and suburban areas. 


In fact, California retailers were pioneers 15 years ago in the 
establishment of large suburban stores of modern design to handle the 
needs of expanding outlying areas. 


California display does not have any distinctive characteristics 
that can set it apart from other geographical areas of the U.S. Natural 
and artificial foliages receive wide use, largely because of the warmer 
climate that prevails throughout most of the year. There is an 
occasional wisp of Oriental influence, developed because of the 
availability of numerous firms importing from the Far East, and also 
the Oriental motif goes so well with the outdoor informal living that 
dominates the family scene. 


Among the remarks made by Paul M. Hammaker, president of Mont- 
gomery Ward, on the occasion of the opening of its new store at Livonia, 
Mich., was the following description of a customer: 


"What is a Customer? A customer is the life blood of this busi- 
ness. We are dependent on him. He is the purpose of our work. He is 
part of it. Nobody ever won an argument with him. He brings us 
his wants. It is our job to handle them profitably to him and to 
ourselves." Later, Mr. Hammaker says, "I believe you will agree that 
better merchandising will make a vitally important contribution to our 
goal of serving the customer better and, hence, growing in size and 
profitability." 


In today's selling atmosphere, display provides more service to 
the customer than ever before. Without a doubt, three-dimensional 
merchandise displays coupled with informative signs are the closest 
substitutes for the courteous, helpful, well-informed salesclerks 
rapidly diminishing in numbers. 


In return, customers are now requiring more service than 
ever before. Because of the large number of competitive products, and 
varieties of styles, colors, and materials, (Please turn to page 54) 










ONLY PRINTASIGN makes your department completely versatile. 
Prints everything from price tickets to a 22” x 28” full sheet— 








— on one machine—automatically. ASK US TO PROVE IT! 
| S | | 600% FASTER Printasign produces up to six signs in the time you 
| NS | now take for one. Keeps Buyers happy—banishes “deadline 
| | jitters” forever. ASK US TO PROVE IT! 





WH LF IT’S CLEANEST No messy fingers .. . no type to handle, set and 


unset... it’s automatic. ASK US TO PROVE IT! 
































Y0 l} IT’S SIMPLE We can train stock girl, part time clerk—anybody— 
to be an expert “signer” quickly, because it’s automatic. ASK 
) W US TO PROVE IT! 
A IT PAYS FOR ITSELF Reduces department costs per sign... yet 
makes better signs that increase sales. ASK US TO PROVE IT! 
Dinke — 





ECONOMICAL You can either rent or buy the new Automatic 
PRINTASIGN ... with guaranteed maintenance. 


ntasign 


New Automatic 
—_ 














eteeeeanh 


ad 











4 
POSS & > 


the ONLY truly automatic Sign Machine 


al ADVERTISER 
MODEL 


| 


: 
i 





Reynolds Printasign Company 
9830 San Fernando Road 
Pacoima, California. 


MAIL THIS COUPON TODAY 


No obligation, of course. 


YES, 1 want you to prove what Printasign can do for our sign 
production! 


Rush to... 


Name 





OVERSEAS INQUIRIES: 


EUROPE : N. V. Lettergieterij, Amsterdam Bilderdikstraat 163, 
Amsterdam — West, Holland. 


AUSTRALIA: Permex Pty. Ltd., 188 Peel Street, 
North Melbourne N. 1. Victoria, Australia 


Store Name 





Address 





City Zone__State 
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—Above, by Jack Johannsen, Saks Fifth Avenue... Right, by Leo Kenney, 


W & J Sloane ... Below, by Milton Keller, Ransohoff's. . . Bottom right, by 


Al Proom, Gump's . . . Opposite page, top to bottom, by James Stewart, 


Macy's; Marion Canfield, H. Liebes; George Somers, White House— 


an Francisco 


By DICK JACHIM 


Continental flavor mingles with the spirit of 


friendliness in store windows in the shadow of 
the Golden Gate . . . Cultural influences 


permeate scene 
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Reflects Cordial Atmosphere 


AN FRANCISCO: Where a stranger 1s 

difficult to find; and, just as difficult, a 

guest who, upon departure, has not de- 
posited a wish of returning again soon. Maybe 
that is why the Bank of America, the largest 
bank in the country, was founded and main- 
tains headquarters here! 

It is a city with a continental flavor that is 
accented well with colorful sidewalk flower 
casts and a variety of exciting Cuisines 1n its 
many famous restaurants. Culture abounds 
from the classics to the modern im all its 
facets, and so does industry and commerce, 
very progressively, with retail being one of 
the leaders. 

At H. Liebes where Marion Canfield is the 
display director, a series of opera windows 
promoted elegant evening gowns. This series 
was also a tie-in with a civic event, the Fol- 
de-rol ball, which was to raise money for the 
San Francisco Opera Association. For this 
occasion, well known interior decorators are 
invited to do each window with a cash prize 
going to the winner. 

In the window shown, an elegant grand 
piano centered the scene with the exquisitely 
dressed mannequin standing to the right of it. 
A simple lighted chandelier hung overhead, a 
chair at the keyboard and a topiany tree 
appliqued with roses at each end in the fore- 
ground completed the composition. 

A promotion of leather coats, suits and 
separates, dressy and for sportswear, set off 
a series of windows at Ransohoff’s. The 
photo shown is of a dressy one. Here Milton 
Keller, display director, attired a mannequin 
iu a 24-karat gold costume and holding a huge 
bouquet of pink and red roses secured by a 
long orange streamer. This was a tie-in with 
Vogue magazine, copies of which are held in 
the grasp of a gold antique jockey hitching- 
post and propped against his feet. 





Gold letters of leather spelled out the word 
along the back wall as well as the manufac- 
turer’s name on the pedestal holding the com- 
position. The theme, “The clothes horses are 
wearing leather by Samuel Robert,’ cleverly 
described the promotion. 

Merchandise in the other windows were in 
bright colors — orange, red, pink and shock- 
ing pink. 

San Francisco's own Chinatown was _ the 
inspiration for introducing a new cosmetic 
color, pink jade, at the Emporium. Against a 
background dramatically simulating _ street 
scenes from Chinatown, which was pink with 
a black outline, the display director, Bob 
Cain, further enhanced the feeling by the 
use of an authentic rickshaw. The driver in 
native costume was in an amazingly realistic 
action pose of pulling it. Additional en- 
hancements were teakwood tables and other 
incidental accessories obtained from the store’s 
Far East promotion. 

The pink-lighted lanterns overhead, screens 
in the left foreground and reader in the center 
with deeper pink lettering emphasizing the 


[Please turn to page 66] 
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(Photos courtesy of Virginia Roehl Studios, New York City) 














Henri Bendel (left) 
Laurence Bartscher 


Manhattan’s fall and its fashions simply wouldn’t be com- 
plete without gala balls — in this case, a Venetian ball. To 
show off a $950 creation — a black chiffon skirt that looked 
almost grey under the lights, beneath a red velvet top beaded 
with jet — Mr. Bartscher employed a row of arches, alter- 
nating black silk cording with smoked glass mirrors. Black 
honeycombs were at the feet of a new Bartscher-designed 
mannequin, on a black felt floor sprinkled with black se- 
quins. The arches were lighted from behind with 200- and 
300-watt pink-filtered spots; 10 spots of the same type were 
used in the front for a display so bathed in light that extra 
equipment had to be borrowed. The final “this evening 
magnificence” touch: a fan at the right billowing the skirt 


It's Autumn 


in New York 


oom that's ‘proud as a peacock" of its 
remodeling program, an artful approach to 
building sales with construction props, an intriguing 
shoe box wall, a profusion of autumn leaves used to 
say ‘Toujours Trigere,’’ an invitation to have a ball 
with Venetian grace and elegance, ‘magic eyes’ 
that were in Vogue all the way across Fifth avenue — 
these were among the ways Manhattan shoppers 
were given the opportunity to visualize themselves in 
the fashion designers’ latest creations. 


Lord & Taylor (left) 
Paul Vogler 


“Toujours (Pauline) Trigere ... her wools, her furs to 
the manner born” was the theme of L&T’s showing of 
American fall fashions. (As with the spring showing, it 
stayed in two weeks, with minor changes.) The autumn 
leaves on the wooden arches were real, artfully treated 
ones. The mural in the background, sketched for the most 
part in beige and greys, was largely the work of Mr. ‘Vogler, 
who used everything from charcoal to oils to achieve his 
effect. The mannequin in the foreground was taking ad- 
vantage of the store’s unique elevator windows. The dis- 
play was, as one L&Ter summed it up, “effective but simple.” 


Bloomingdale's (left) 
Edward Von Castelberg 


Among the million other things that Manhattan is, it’s a 
perpetual sidewalk supervisor's town. Mr. Von Castelberg 
and associates decided that “Dig we must — for growing 
New York” would be just the theme to make passersby 
“dig” the fall fashions in a series of designers’ windows 
— hence, “Smart City Planning . . . Monte-Sano’s New 
Fashion Facades!” The construction props were borrowed 
from Con Edison and the George A. Fuller Company. The 
backdrop art work was predominantly in blues, greys and 
greens. Credit freelancer Robert Daly, who knew exactly 
what he was about when he set out to build an effect. 


DISPLAY WORLD 








Stern's (right) 
David Dunay 


Stern’s is in the process of being remodeled and, as the 
sign outside says, is “proud as a peacock” of its progress. 
Certainly management should be peacock proud of the vi- 
tality and excellence of the diplay work being done by 
David Dunay, Willard Bailey, et al. The “Candlelight 
Look of Ruby Red” accessory window seen here used sus- 
pended gilded antique frames as its central prop, set off 
by contrasting white accessories and a rich red rug. A 
good deal of copy was used: “THIS goes with THAT... 
has the real you been yearning for expression! If so, the 
time is right Give in pamper your personality, ex- 
press with accessories, be country-casual in leathers, gaily 
bejeweled avant-garde in textured hosiery whatever 
your inner self assert it with accessories.” 











By RAYMOND MASSEY 


B. Altman (right) 
Anton Heller 


If you were tying in a series of windows with a Vogue 
feature headlined “Coming into focus now the magic 
eye,’ you'd be hard-pressed to do it more effectively (and 
simply) than Anton Heller did when he decided on the 
black-and-white composition board “magic eyes” seen here. 
“Altman eyes a word of lavish furs enriching elegant 
fabrics” was the copy theme for a mannequin who (to com- 
pound the pun) was given the eye from across the street. 
The September Vogue was there, of course, as was addi- 
tional tie-in copy, with merchandise, that read: “all eyes 
on your beauty with Rexlon’s eye-makers a la carte r 


|. Miller (below) 
Sidney Shneer 


Mr. Shneer has his own ideas about construction — poetic ideas 
In this display he used I. Miller’s elegant shoe boxes to put together 
a white wall that built sales for the store’s fall shoe and accessory 
lines. Working-from-the-top suspension and casual arrangement 


was, as always, the order of the day. Sheets of tissue paper ot 
various colors replaced missing blocks, picking up or harmonizing 
with the green tones of the curtain and floor. The centrally placed 
copy, on a board covered with green fabric, read: “The Gentry of 
the Animal Kingdom — The Alligator — when it’s I. Miller... the 
most beautifully made of the most carefully chosen skins in the 
world.” 
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May Company Opens Seventh 


By H. O. WHEELS 


Modern, efficient merchandising 


keynotes new South Bay unit em- 


bodying decorative screens as 
dividers . . . Fixtures establish 


buying mood in each department 


ESIDENCES along the coast, about 25 

miles south of Los Angeles, now have 

the enjoyment of conveniently shop- 
ping in a major modern department store 
with the opening of May Company-South 
Bay in Redondo Beach. 

This is the seventh unit in May Com- 
pany’s growing family in Southern Califor- 
nia, and, of course, the most modern in de- 
sign and decor and most efficient in mer- 
chandise presentation and customer conven- 
ience. 

The progressive store-architect depart- 
ment, under the leadership of L. L. Muller, 
coordinated the many phases in the execu- 
tion of this modern retailing phenomenon. 
The displays, under the directorship of Stan- 
ley Thompson, West Coast display director, 
handsomely accented the overall decor and 
invitingly glorified the merchandise at the 
point-of-purchase level. 


The Los Angeles architects, Chaix and 
Johnson, AIA, designed the store. The high- 
lights of their composition were decorative 
grille work screens which serve as dividers 
in many areas, while fixtures were planned 
to correlate art work and general mood of 
each department. 

The moods in the women’s departments 
create a dramatic sense of femininity as well 
as texture and color by the application of 
silks, grass cloths, brocades and velvets. 

Notable among these is the Gowns and 
Bridal Shop, which has a 35-foot entrance 
iramed in large swags. Mauve blue silk 
walls and white silk chairs add an air of 
gradeur to this and the Fur Salon. An 
original mural by Ray Jacob of Pironesian 
Greek ruins is done by charcoal brush on 
silk in both departments, and gives an ele- 
gance to the main display platform. 

Women's Shoes on the main floor presents 
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an area accessible from three sides. Near- 
by are the elevators, hand bags and acces- 
sories. Shoe displays have a floating look, 
as each display is done in glass so that the 
individual display tells the entire shoe story. 
Fashion shoes surround the entrances; 
budget shoes are located in the rear. 

The various lingerie departments appeal 
to the warm sensitivity of femininity. Mauve 
silk adorns walls in the second floor corset 
area: white and gold accents help to depict 
the intimacy of the department. Illuminated 
displays subtly separate the Bra Bar en- 
trance from the more enclosed corset area. 
On the wall, a mural of multicolored flowers 
presents artist Ray Jacob’s conception of a 
woman’s form. 

The lobby of the Beauty Salon utilizes al- 
ternating panels of gray, mauve and white 
silk walls to set off furnishings of the Louis 
XVI era. Three gold and silver lemon trees 


mark the entrance, and within the lobby it- 
self, a mural adorns one wall in a portrayal 
of a contemporary, carefree abandon. 

Furniture on the third floor, within 20,000 
Square feet, encompasses 11 model display 
rooms. Complete lines of traditional, pro- 
vincial, contemporary and Scandinavian 
furniture are carried, with an abundance of 
wall space in reserve that is adaptable to 
the hanging of knick-knack shelving. 

The Gourmet Shop is patterned after an 
old English pub. It presents a combination 
of dark panelled walnut and rustic brick 
waMs. One side of the area is a wine cellar 
which shows original wine casks of wood, 
German steins, pewter mugs and Italian 
drinking goblets. The wines are displayed 
in an antique setting depicting the history 
of fine liquors of the world, and customers 
will find the finest of liquors sold there. 
In the Gourmet section, antiques of the 











Calitornia Store 


cooking past dominate the scene. Orange, 
yellow, red, blue, green glass rondelays, sep- 
arate the entire area from its adjoining 
departments. 

On the main floor, in the men’s depart- 
ment, the architects based its decor and 
furnishings on a heraldic theme. Three di- 
mensional murals designed by Ray Jacob 
are composites of authentic English shields, 
lances, crowns and antique symbols set 
against crimson back cloths. Walls are all 
paneled in natural English brown oak. Basic 
colors of brown, red gold and beige carry 
through the Campus Shop also, with Her- 
man Miller Naugahyde chairs adding to 
the air of masculinity. Fixtures designed 
especially for men’s shoes present the newest 
in footwear fashion on turntables and 
carpeted display stands. Men’s accessories 
and sportswear are in the main entrance 

[Please turn to page 68] 





Display Shetchbook 


By E. Everett Fernandez 








Make sails of sailboats from items 
featured in white sale. 


Wrap large balls 
with materials on 


Wrap posts with ma- sale. 


terials in combination 
of colors; both win- 
Cover entire back wall of window with towels, dow and in-store. 
wash cloths, etc. Display other items on stands, 
various heights. 





Wrap mannequin fig- 
ure tightly with mate- 
rial, Let bolt rest on 
floor at feet. Use 
several mannequins in 
window same way. 























Suspend bolts of 
cloth from ceiling 
of window for eye- 
catcher. 





Towels rigid on frame. Lights behind. Lights 
go on-and-off in different parts of window. 











Build large letters as shown above. Fill letters with sale items 
so that entire letters are made up of goods. 


Hang items from clothesline. Put letters on ! 
items. 


Baby mannequins crawling in window. 
Window shows all types of baby 
items. 

Use old auto in window. 

Fill seat with white sale 

items. Display other items 

on running board, etc. | 
Roman or Grecian column. Manne- 
quin in flowing white robe to show 
white goods. Add other mannequins 
seated, standing, etc. 


Stack packaged goods floor 
to ceiling to point-up large 


quantities available. qQ SK 
Fence wire, with mate- 
rials pushed through to / 4 
Mount magnifying glasses form puffs. Ly 
on window focused on ma- NX A 


terials to show weave, tex- 
ture, etc. . 7~= y, 
















































Mannequin dressed Moslem- 
style. White sale items make 
clothes. 














Umbrellas made of white 
sale items. 








































Materials on window as shown. Folding frames display 
other materials. 

Picture frames with unusual 
towels in each. 


—/ 





















Musical instruments. Materials coming from bells of horns. 
Theme could be “Symphony in White.” 


Wire circle. Bring ma- 
terials to center as 
shown. This could also 
be wheels for train or 
old auto. 









Use confetti and serpentine 
to display party atmosphere. Table setting to point-up 
Use items normally used at dining items. 

parties. 
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Drape materials from ceiling, let bolts rest on floor. Display other bolts on floor. 











Horn of plenty" Make bikinis of towels, 

- « Old, but still napkins, etc. Use out- 

usable. door theme for window 
setting. 





Window series. Engine in one window ... one 
coach in each of other windows. Fill each 
coach with different sale items. 
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NSIDE AND OUT, the new Harris com- 

pany store in Riverside, Calif., is de- 

signed on clean, simple, modern lines that 
express the utmost in luxury. The exterior 
is designed to fit the California landscape. 
A white metal canopy surrounds the two- 
story sculptured brick building and extends 
on to connect Harris’ with the smaller, satel- 
lite stores in the shopping center. The can- 
opy serves also to protect the walkway from 
the adjacent areas. Harris’ which has two 
stories above ground and no basement was 
designed by the architects Burke, Kober, and 
Nicolais. 

Plantings of tropical trees and 
cemplete the exterior setting and 
convey the luxury feeling. 


shrubs 
further 


The interior is designed to encourage self- 
selection, with the layout arranged to give 
a teeling of spaciousness, of openness, of 
luxury. Attractive displays complete the 
luxurious design. Displays as well as the 
whole interior are well lighted. The overall 


Spacious 


By CLAIRE BROWN 


New store molds into California landscape 


and smaller shopping center neighbors . . . 


Interior encourages self-selection in relaxed 


atmosphere . . . Display unites with decor 


in all departments 


—Photos courtesy Retail Reporting Bureau, 10! Fifth avenue, 
New York City, publishers of window and interior display 


lighting is from inset ceiling fixtures. In 
addition, special fixtures are used for deco- 
rative or display emphasis. 

An interesting background for the cos- 
metics department on the main floor is an 
attractive metal grill that is arranged in 
front of the center cross line of the escala- 
tors. Fixtures paneled in plastic laminate 
have glass fronts that show merchandise 
to full advantage. Displays are arranged in 
the cases, as well as on open areas on top of 
them, with a featured display in front of the 
grilled metal panel. A bird designed in the 
metal grill seems to hold the sign ‘cosmetics’ 
suspended by metal cords — the whole 
worked into the grill pattern. 

The accompanying illustration of island 
treatment shows the type of basic rack fix- 
tures used throughout the store. These fix- 
tures are flexible and can be changed for 
various types of merchandise. The tops are 
open to allow ample space for display for 
easy customer selection, and also for high- 
lighting special feature items. The bases 
for the racks furnish space for reserve stock. 
Ledges, corner areas, even columns are util- 
ized for spot display treatment. 

In the better dresses and bridal salon, the 
luxury feeling is given special emphasis. The 
shop entrance is flanked by black bamboo 
panels that are set off with narrower panels 
of white, bearing a modern decorative de- 
sign. Mannequins wearing featured ensem- 
bles are arranged in front of the panels. In 
front of one panel, the mannequin is posed 
upon a low-legged platform with a small 
display table and accessory items, in a 
formal type of display. In front of the 
second panel, further within the department, 
a mannequin stands casually on the carpeted 
floor. Other mannequins are arranged 
within the salon — some on oval platforms, 
others directly on the carpeted floor. A 


reporting services— 


bride stands deep within the department, 
under a distinctive chandelier. Chairs for 
the salon are upholstered in yellow plastic. 

Yet even in this luxurious salon, some 
merchandise is hung on open display for 
customer selection — in keeping with the 
self-selection treatment used throughout the 
store. 

The women’s and misses’ shoe department 
is sectioned off to provide a feeling of priva- 
cy. However the partitions are constructed 
so they will not break the open airiness of 
the store. Ebony chairs with plastic seats 
and rush backs are placed against low brown 
walls within the department, while brass 
channel frame displayers divide the depart- 
ment from the adjacent aisle. Featured 
shoes are arranged on the displayers and 
in shadow boxes set into the walls. The 
walls are painted a light green. The floor is 
carpeted in light grey. A brass chandelier 
adds a finishing touch of elegant luxury. 


Another luxury department is that de- 
signed for better jewelry. It is located in 
an intimate corner with white upholstered, 
ebony chairs arranged for customer comfort 
before a low, glass-topped counter. Jewelry 
is displayed in the shallow display area in 
the top of the counter as well as in an il- 
luminated rear case. Modern design, white 
drop lamps suspended above the counter 
focus light on the merchandise. An unusual 
white corner unit creates a focal point and 
matches the upholstery on the chairs. 


A boutique shop with a smart distinctive 
air has a lower background wall supported 
by spear columns. The wall is painted light 
blue, and shadow boxes set into it are of a 
deeper shade of blue. The shadow boxes 
are framed in black and have self illumina- 
tion. The counter is of glass framed in 
brass-toned metal. High fashion items are 
displayed in the shadow boxes and within 
the glass case. 


—Members of the display staff assisting with the The men’s departments are designed with 
screen printing of showcards are Marilyn Jolley, a truly masculine air, yet keep a light at- 
Louis Fox, Harvey Hayes and Marion Gross . . mosphere of luxury and spaciousness. Much 
Below, Display Director Jack F. Griffiths and Mr. use is made of brass for light fixtures, 


Fox work on a back-to-school promotion— for frames of display cases, for racks, for 
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tables, and light troughs. Wood panels of 
vertical grained cypress planking contribute 
to the masculine setting. Open racks, bal- 
anced between one and two tier arrange- 
ments, make self-selection easy. 

The Men’s Varsity Shop carries out the 
same decor, but has sports motifs on the 
curtain wall along with the shop name. A 
classic white column pictured in the front 
center of the shop served as background for 
a display of jackets on headless forms. The 
forms were set on low platforms and ar- 
ranged with accessory items. Another head- 
less form was placed at the back of the 
shop, and a small display arranged on a 
table over which was spread a Scotch plaid 
cloth. Still another form, wearing a sports 
jacket, stood on top a single tier rack at 
the side. 

Beyond the Varsity Shop is the men’s and boys’ 
shoe department. Panels of cypress planking 
continue the masculine atmosphere. Once more 
displays are arranged to encouraged self-selec- 


Luxury at Harris, Riverside 


tion. Two hanging racks on the back wall hold 
an assortment of feature shoes. A forward, 
visual, two-level displayer contains other 
featured shoes. Lights are focused on the 
displays. A group of three modern white 
lamps is fastened to the wall above each 
of the two wall racks to spotlight the mer- 
chandise. Reserve stock is kept behind a 
curtained door in the rear. Other shoes are 
featured on a low displayer near the en- 
trance to the shop. 

Even the candy shop is arranged for self- 
selection, as well as customer service selling. 
The counters are in a soft pink with pack- 
aged and bulk items arranged in displays 
for full visibility. Features are displayed 
in a highlighted shadow box. Assorted 
jar candies are arranged along. well 
lighted shelves back of the counter. A 
brushed brass light trough is above the 
shelves. Colorful, filled metal mesh candy 
jar motifs fastened high on the 
attract 


backcase 


attention to the department. 
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The book department is designed to en 
courage browsing and _ “self-selection. As 
in the other departments of the stores, 
shelves are open and accessible. This de- 
partment, too, is planned for spaciousness. 
Tables have racks that permit displays fea- 
turing specific titles. 

Luggage is on open display, in a depart- 
ment designed to use a minimum of floor 
space. Shelf units, carpeted in grey, are 
arranged along the wall. Above the shelves, 
a clever train design has the shop sign on 
the coach of it. 

Harris’ does not have a full sized lamp de- 
partment, but by clever placement and de- 
signing a display unit in a dominant focal 
spot spurs impulse lamp buying. The unit 
is built around a column. Thus it provides 
four open sides for the ultimate of visibility. 
The base and glass shelves of the unit are 
arranged with an eye catching assortment of 
lamps and lamp equipment. The glass shelves 

[Please turn to page 72) 








Mandel Brothers (left) 
Carl James 


Dresses in various shades of wine were sold by a series 
of tour displays that were white for the tashions and main 
props. “A Toast to Pinot Noir,’ was the title of one window. 
Three mannequins wore the dresses. Several bottles of Pinot 
Noir wine were placed beside a barrel full of grapevines. 
Some of the vines were drooping over the sides with one 
spilled: completely out behind the bottles. A large circular 
panel draped with grapevines and fitted with a spigot was 
fastened to the back wall to represent a wine barrel. Cast 
plaster panels containing a grapevine design created a patio 
effect, centering attention on the merchandise. Other windows 
in the series featured outfits in other wine colors with bottles 
of wine to match. 


Luxury Look 1 


By RICHARD DAY 


LEGANT yard goods, a gracious new 
E downtown restaurant,  mink-trimmed 
coats, $50 dresses and specially-designec 
gowns and costumes all were sold effective- 
ly by Chicago window displays in a month 
that saw the city play host to the World's 
Series baseball championship. Sales con- 
tinued at giddy heights in an international 
year-of-years for Chicago with thousands 


upon thousands of new visitors attracted 


and sold by Windy City displays. 


Carson, Pirie, Scott (above) 
Clement Bradley 


A double-take series of displays announced 
the opening of Carson’s new Heather House 
restaurant and sold high-quality fashions at 
the same time. The tashion-attired manne- 
quins were set up in the restaurant and pho- 
tographed. Huge blow-ups were made and 
hung to torm the back walls. In each case 
the scene in the photograph was echoed by 
the setting in the display, calling further at- 
tention to the double-take. The heather cen- 
terpiece was an echo of the heather-embedded 
Fiberglas panels all about the restaurant. 


Peck and Peck (left) 
Don Warden 


*e 


A real “stopper” was a fall fashion promotion 
that conquered the narrow-display-space problem 
perfectly. The window, barely wide enough front 
to back to hold the mannequins comfortably, was 
fitted with 3-foot cutouts of hands in the imperative 
“stop” action. Three hands were placed in front 
and three on a brass grille that formed the window’s 
back. The two mannequins stood in front of an 
array of artful Simca posters. 




















Goldblatt Brothers (above) 
Jack Boghosse 


Back-to-school outfits, long a big item in Goldblatt’s merchandis- 
ing year, were displayed with the theme, “We're All Set for the 
Desk Set.” A desk, chair and blackboard with typical childish 
writing were used as props. School pennants, world globes and a 
ruler-wielding teacher filled out the setting. Dresses were featured 
on four child mannequins with additional ones on hangers in the 
“cloakroom” at the left. All props but the globe, desk and chair 
were made in the display department, a Goldblatt’s custom even when 
more complicated props and settings are involved. 
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Henry C. Lytton (right) 
. C. Bowen 


One of a series of mink promotions, each different, featured mink- 
collared coats and mink scarves set in front of a scroll containing 
a montage of engravings. This was to achieve a luxury look. The 
engravings that Window Display Manager Bob Busse used were black 
and white with touches of red. Some were reverses — white printing 
on black stock. Dark royal blue coats with silver blue mink collars 
and scarves were displayed amidst the red floor and white wall. The 
scroll hung from the ceiling just in front of the wall. 










Marshall Field (above) 

Virginia Paxson and Staff 
Rich, elegant yard goods, as handled in this corner window 

promotion, proves such a display can be more than a mere 


rangement of bolts on shelves. 

eight in all, four on ladders 
grouping of silks, taffetas, chiffons, 
radiating from a pressed metal crown high above their heads. 
They were draped in ball gown style with uncut yard goods. 
Knter the Opulent Era,” the copy read, “here, some material tor 


thought : 


Saks Fifth Avenue (left) 


Joe Kreis 


Fine ball gowns and luxurious street length cocktail dresses 
created by Sak’s own designer were 


windows. 


mannequins, one wearing the pink brocade ball gown with stol 
and the other attired in a shocking pink cocktail costume with 
black mink collar and black velvet roses appliqued on it. 
the left were two Original lanterns filled 


sprayed gold. Lighting on the fashions 


rounding was pink. 





Special Botecelli-like mannequins 
were the focal point of a colo! 


ferns and leaves 





Tints of Fall 
in Los Angeles 


By DICK JACHIM 
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Ancient autos, other relics aid window, interior 
back-to-school promotion . . . Classic busts and 


framed prints carry theme for fall men's wear . . . 


Displayman turns sleuth to trace stenciled foot- 


prints... Mediterranean and Far East influences 


furniture displays 


EAR FOR SERIOUS, social and 

physical fall activities dominated the 

windows and interiors of the stores 
in the Los Angeles area. 

At May Company-Eastland, where Wil- 
liam Snyder is the display manager, his ser- 
ious stretch announced fashions for back-to- 
school. Against an architectural feeling as- 
sociated with institutions of learning, Mr. 
Snyder imaginatively exploited the clever: 
theme of this promotion, which was, “The 
great American classics,’ with accents on 
the Model T Ford and other autos of early 
vintage as well as other relics dear and 
familiar to the student. 

A simulated school entrance centered each 
of the windows in this series with a manne- 
quin dressed in one of the many styles stand- 
ing in the opening. To her right, on the 
floor, a grouping of accessories was placed. 

The feeling continued into the interior 
shown here, the campus shop. There, a 

=a —_ne ; o white brick background was appliqued with 
. i the many relics as well as with different col- 
ored school banners. The foreground dupli- 
cated the architectural design found in the 
windows, and included large, heavy black 
lettering on a hot orange streamer over the 
arches spelling out the aforementioned 
theme. 

Another similar structure to the right, en- 
titled “College Board” overhead, housed the 
student representatives from the different 
local schools as fashion advisers for the 
shoppers. 

Hot colors — mostly orange against white 

composed a fair or exhibit atmosphere. 
The merchandise, plaids and solids, were 
predominately in chromatic fall colors. 

The classic look continued on the ‘“Mira- 
cle Mile.” There Phelps-Terkel encouraged 
consideration for Scotch imports of heraldry 
shields on blazers as well as the new men’s 
fall fashions of suits and accessories. 

On the back wall of each of the windows, 
Mel Keith, display director, hung old prints 
in black frames. School books, on a shelf 
attached to this wall, subtly suggested the 
promotion. And an art figure, usually of 
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—Top left, by Lee Domez, Robinson-Beverly 
Hills . . . Top right, by Stanley Thompson, 
May Co.-Downtown . . . Center, by Fred 
Bower, Barker Bros. . . . Bottom, by William 
Snyder, May Co.-Eastland . . . Opposite page: 
Top, by Lloyd Scholes, Webb's . . . Center, by 
Mel Keith, Phelps-Terkel . . . Bottom, by Lee 


Platt, Robinson-Downtown— 


some scholar, in either a white or travertine 
finish added to the classic feeling. Two suit 
forms balanced each window. One stood on 
a brass and wood riser and the other on the 
Hoor. Both were surrounded with accesso 
ries, 

Continuing on the “Miracle Mile,” Ohr 
bach’s fall opening emphasized furs. on 
women's suits and coats. For background, 
William Meissner, display director, used an 
interesting design of die-cut panels. These 
were of natural mahogany-finished — ply- 
wood, and the sections were joined by brass 
chain. Four fashions on mannequins 
adorned each of the three windows used in 
this promotion. 

Attached to the leit wall, a large white 
reader in black hand-lettering carried the 
clever copy, which read, “Suddenly it’s Fall, 
and fashion says, fur, fur, fur!” 

At Webb's in Glendale, their tashion fore 
cast window described the new Sherlock 
Holmes design imaginatively composed to 
readily direct attention to it with impact. 
[t was a black wool dress with a short cape 
of muted green plaid, and accessorized with 
a black slouch hat, black kid gloves and 
shoes. 

Lloyd Scholes, display director, cleverly 
identified the fashion by placing black and 
white showcard board on the floor and along 
the back wall. On these he stenciled toot 
prints white ones on black and vice versa 
on the white board which surrounded the 
chicly attired mannequin that was holding a 
magnifying glass to her eye. 

The lowest black showcard against the 
wall held a white reader with black lettering 
that concisely gave the pertinent informa- 


[Please turn to page 72] 
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—Hink's, Berkeley, inspires sophistication in many displays 
like this hosiery promotion . . . George Jelton, display 
director, cleverly centered the window with a half-length 
leg form on a table with the upper portion showing a 
happy face smartly wearing a black top hat to create the 
elegance of formal wear in humorous fashion ... To the 
left on a slightly higher table an abstract face bust with 
action pose closely scrutinized a hosiery grouping, adding 
elegance with the chiffon scarf and necklace around her 
neck .. . Groupings of hosiery were fanned from the tables 
onto the floor between other accessories, and a shadow 
box on each side followed through in the same feeling on 
a smaller scale— 


—Simulating action in a slack and shoe promo- 
tion attracted much attention to an unusual 
window at Coffee's, Fresno .. . Clift Robertson, 
display director, accomplished this by uniformly 
aligning a stretch of shoes with one leg of a 
pair of slacks draped over each one of them to 
simulate a well-dressed leg in the process of 
taking a step forward ... He subtly added other 


accessories by small groupings in the foreground, 

decorative designs along the back walls and by 

two fully dressed men's mannequins at the center 
of the window— 


—At Stockton, Bill Baltzer, display director for Katten- 
Marengo, used a novel brand-name display to focus 
attention on Mother's Day . . . Part of the hosiery 
package or the trademark of each hosiery brand was 
attached to the end of seven keys attached to a ring 
suspended from the ceiling .. . A lock was attached 
to a ribbon-wrapped package simulating a gift . 

The sign, placed prominently at the center, pointed 
out the seven brands of hosiery and the offer of 
assistance by hosiery experts . . . Hosiery on leg 

forms completed the display— 
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Here... 


and 
There... 


—Unusual background effect is achieved with vertical grouping 

of three Sculpturewood framed panels in this window of Buffum's, 

Long Beach, done by Display Manager Sylvia Petrosin . . . Pattern 

used here is called Moorish Block . . . Artificial tulips are in 
planters attached to each panel— 


—'"Lead the Easter Parade in Ward's Fashions" proclaims the colorful sign framed in the back- 
—A brass extension pole plays a key ground of this display by Display Director Dick S. Fujii for Montgomery Ward, Stockton 
role in this display by Display Director Dresses are primarily in lilac emphasized by the background variations of the same shade .. . The 
Ida Zidza for J. J. Newberry, Los An- unbroken window is separated by planters containing artificial greenery entwined about two 
geles . . . This is an example of the vertical poles— 
improved display programs instituted by 
many variety stores recently . . . The 
pole holds three blouses set in three 
brass metal rings affixed to the pole... 
The background is a geometrical dia- 
mond pattern in contrasting colors .. . 
The brass fixturing, together with the 
green palms and garlands, made an 
interesting and harmonious picture for 
colorful skirts and blouses promoted— 





—A revolving turntable containing fashions for every 
member of the family centered this display that won 
for Rosenburg's, Santa Rosa, a perpetual trophy in 
the window display contest promoting the Sonoma 
County Fair . . . Wayne Corey is display director 
... The mannequins suggested wearing apparel appro- 
priate for the occasion and highlighted fair events 
that would particularly appeal to certain members 
of the family— 
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California Display Industry: 


Progressive Past, Promising Future 


Retail growth has led to de- VER-INCREASING © population has national entities as well as bringing some 
velopment and expansion of brought with it continuous growth ot semblance of self-sufficiency to the state. 


display firms to supply local 


retail stores in size and number Here we will mention some of these manu 
throughout California This has created  tacturers and firms, so as to acquaint you 
needs... Some have achieved with it an enormous market for display with their fields of endeavor and the scope 
national prominence | By. materials, store fixtures and equipment. This, of their ability to supply display needs. 

: . in turn, encourages local manutacturing ot ANIMATION... 
panding population keeps the 


many of the necessary materials. In many Those of the better known companies in 


future bright cases, these companies have developed into the manufacture of animated figures and 


—When the Southern California Display Association held its September meeting at the Sales Promotion Center, Los Angeles, Erich Hockley was on 
hand with his camera to record these gatherings of displaymen at the booths of various firms represented at the Center ... At top left, left to 
right, Gerry Roe, president of Lor-Sales; Joe Tilner, advertising and display manager, Mullen & Bluett, and Jerry Decter, president of Decter Manikin, 
view Decter Manikin's newest creation ... Top right, same order, Sidney Newhoff, president of Sidney Newhoff Associates, greets Jim McCracken, 
display director of Sears-Inglewood, while Ted Dexter, right, representative of D. G. Williams, and guest exchange pleasantries . . . Bottom left, Guy 
Greenamyer, manufacturer's representative; Roger Pickett, sales promotion manager of Rathbun's-North Hollywood; Gerry Roe, and Fred Furst, 
manufacturer's representative, inspect mannequins and forms of Lor-Sales Co. . . . Bottom right, inspecting the fabrics in the Lou Samuelson Co. 
booth from left were: Maurine Campbell, fashion coordinator, Sears-Los Angeles; Lou Samuelson, president of Lou Samuelson Co.; Jim McCracken; 
a guest, and Angela Haddad of Art Mannikin Repairs— 
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displays are: California Designers, Pacific 
Promotions and Dickey Rowan. 


ARTIFICIAL FLOWERS, FOLIAGES ... 
Several manufacturers of artificial flowers 
and foliages, doing business in California, 
and nationally in some cases. They are: 
Fitzgerald Displays, Sidney Newhoff As- 
sociates and Howard F. Benson Co. 


NATURAL FLOWERS, FOLIAGES... 

In the field of flocking natural branches 
and sprays, preserved foliages and the natur- 
al field materials, which encompass man- 
zanita branches, driftwood, grape roots, and 
yucca poles, C. Hawkins Displays, G. Reis- 
ing & Co., Eugene Ballif, Fitzgerald Dis- 
plays and Sidney Newhoff Associates are 
popular sources for all or part of these ma- 
terials. 


SIGNS, SIGN MACHINES... 

Banners, posters and signs, especially in 
screen process, have made Gregg Advertis- 
ing Displays and Griffith Displays popular 
resources. Sign printing equipment is manu- 
factured locally by Reynolds Printasign, 
while Morgan Co. and Showcard Machine 
Co. have representation. Mitten’s Display 
Letters is a prominent manufacturer of plas- 
tic letters for display use. 


MANNEQUINS, FORMS... 

Mannequins and forms are readily avail- 
able through the efforts of ©. Barrango Co., 
Decter Mannikin, Lor Sales, Silvestri Studio 
and Wiefield Mannikins. Wigs to go with 
them are supplied by Emil Corsillo, Inc. 


FABRICS, PAPERS... 

For display fabrics one would go to 
California offices of Dazian’s, Maharam 
Fabrics, Frankel Associates, or local firms 
of Sidney Newhoff Associates, and Lou 
Samuelson. Display papers are manufac- 
tured by Bemiss-Jason at Redwood City for 
nationwide distribution. Other manufactur- 
ers of decorative papers, such as Bulkley 
Dunton and Butler Paper Co., have Califor- 
nia representatives. 


STORE FIXTURES, DISPLAYERS... 

Perforated materials, hook board display- 
ers, store planning assistance, counter and 
floor fixtures, store interiors, including all 
types of counters, would be in capable hands 
for part, in some instances, and all, in others, 
by contacting the following firms: Store 
Equipment Co., Mactes Cabinet Works, 
Standard Cabinet Equipment Co., Don E. 
Morgan Co., Ray Ovendale, Crystalline Dis- 
plays, Lawatch Display Fixtures, Plastic 
Star, Eddie Chain Corp., Field Manutactur- 
ing Co., Weber Showcase & Fixture Co., and 
James H. Jacobson Display. 


BRASS, RATTAN IMPORTS ... 

Brass accessories, fixtures and brass decor 
in general have enhanced Louis Stutz Dis- 
plays growth into much larger quarters. 
Oriental display materials, decorative hard- 
ware and rattan display accessories and dis- 
players are imported by such California 
firms as Ritts Co., Pan-Asia Commercial Co., 
and Royal Cathay Trading Co. Should one 
desire teathers and plumes, Hollywood Fan- 
cy Feather Co. can satisfy the need. 
MISCELLANEOUS ACCESSORIES... 

The popular adjustable extension pole, 
known as the “Key Pole” is manufactured 
locally by Creative Promotions of Califor- 
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nia. Turntables are made by Indola ot 
California. Racecraft manutactures porta- 
ble waterfalls. Plaster compositions can be 
supplied by Silvestri Studio and James H., 
Jacobson, with the latter being highly pro- 
ficient in rattan products as well. Photo 
blow-ups are made by such popular photog- 
raphers as Erich Hockley, Al Greene and 
Associates and Warren Bowen. 

Outdoor Christmas decorations have be- 
come a big phase of the operation of 
Thermo-Plastic Products Co. Float decora- 
tions are a specialty of Valley Decorating 
Company. 

This is far from the complete picture of 
available sources in California, but it may 
serve to give one an idea of the diversifica- 
tion and completeness of the display prod 
ucts available from California firms. 

Another important group that serves many 
are the jobbers. Some of the better known 
throughout the state are: B. A. Jacobs, Syd 
Jackman, James H. Jacobson, Eddie Chain 
Corp., McLogan Sign Painters Supply 
House, Sydney Newhoff Associates, and Ar- 
thur D. Johnson, all of Los Angeles; Sylvan 
Cohen, Bay Area Display and Sales Paper 
& Supply Co., all of San Francisco; Creative 
Promotions of California, Oakland; Jay 
Displays, San Diego; and Chir-hit Displays, 
San Jose. 

Proof that no state is self-sufficient, how- 
ever, 1s readily recognized by the successful 
representation of eastern manufacturers such 
as: American Fixture, Inc., L. A. Darling, 
Garrison-Wagner, Allied Displays, Silvestri 
Art Mfg. Co., Decorative Plant, Resident 
Displays, Multiplex Displays, Earl W. Gast- 
hoff, Luxor Lighting, D. G. Williams and 
Zaria Displays to mention some. 


SCDA Holds Meeting 
At Sales Promotion Center 

The Southern California Display Associa- 
tion held its September meeting at the Sales 
Promotion Center, which is located at 1200 
S. Figueroa street, Los Angeles. It was 
held in the spacious banquet room where 
refreshments and a buffet dinner was served. 

After dinner the members and _ guests 
toured through this modern installation and 
viewed with interest the 44 dramatic dis- 
plays of the manufacturers represented there. 
They, as a group, without a doubt, could 
service one’s needs of any of the phases of 
sales promotion. Advertising, point-of-pur- 
chase, display, merchandising ideas, store 
fixture and equipment and store planning 
companies were readily recognized among 
them. 

The Sales Promotion Center was developed 
by Sidney Newhoff Associates, which has its 
entire facilities in the building. 


Halcin to Direct 
Rudin Co. Display 


Floyd J. Halcin has been named director 
of advertising and display tor the Rudin 
Co., Mount Vernon, Ohio. He comes to the 
store trom a similar position for Herberg- 
ers, Watertown, S. D. Prior to that he was 
associated with Powers, Minneapolis, and 
S & L Stores, South Dakota. He 1s mar- 
ried and has three children. 
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AIR FRANCE 


Comfort, Service 
and Cuisine 
all with the 


FRENCH TOUCH ...- 


Extraordinaire! 
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Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 


NOVELTIES, ARTIFICIAL FLOWERS 
& DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 


CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits 
to highlight your anniversary, special events, spring or 
fall promotion. Ask for information. 
by N. R. D. G. A. 


Recommended 





Arts & Flowers Displays, Inc. 
(Air Conditioned) 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Displays, Inc. 
133 West 19th St. WA 4-6261 
Outstanding Display Novelties in Paper, Wood 
and other materials. Facilities for special 
promotions for department and chain stores. 
interesting imports from Europe and the Orient 





Display Aris, Inc. 
600 W. 57th St., NYC 19 
MANUFACTURERS OF 
MECHANICAL SANTA CLAUS' — 
PILGRIMS —- CLOWNS 


For Sale or Rental 


CO 5-6023 


NE 


Miya Company, Inc. 
373 Fourth Ave. LExington 2-4866 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





Fashion Displays 
lt W. 31 St., NYC | Oxford 5-2267 
Manufacturers of Fine Mannequins 
Display Equipment 





The Greneker Corporation and 
Visual Merchandising Displays, Inc. 
MANNEQUINS 


and Promotional Displays 
991 Sixth Ave. CHickering 4-7165 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units 
Backgrounds, Novelties 





The L. J. Charrot Co., Inc. 
ARTIFICIAL FLOWERS 


36 West 37th St. WI 7-1687 
Display Units, Novelties and Decorations 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Circle Fabrics 
141 W. 47th Street Cl 7-2260 
DISPLAY MATERIALS — NOVELTIES 


ACCESSORIES 
Louis F. Morgen 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Apothecary Show Globes, Christmas Orna- 
ments, Domes, CRYSTAL PRISMS, Laboratory 
Glass, Jewels, Timbers, Bottles. 
Also—Permanent Showroom at the Display Center 


Leo Prager, Inc. 
155 West 23rd St., NYC II CH 3-4113 
MANUFACTURERS OF MODERN 
DISPLAY FIXTURES 


For Interiors and Windows 





RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





Royal Tinsel, Inc. 
42 Greene St. WO 6-5733 


MFRS. OF TINSEL GARLANDS 


Tarnishproof Silver and Pastel Colors 


Send for Free Color Card 





Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 





Cecilia Staples, Inc. 
314 East 53rd St. MA 4-0384—EL 5-6399 


Creative interpretations of custom displays. 
Your designs or our own, and designed to fit 


ANY BUDGET 





Colonial Decorative Display Co.., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties & Decorations 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 412-20 N. Orleans St. 
Los Angeles 1113 S. Los Angeles 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins 


MECHANICAL BOOKS 


50 West 22nd St. OR 5-1280 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 








Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





SAVE TIME — 


DO YOUR DISPLAY BUYING 


IN NEW YORK CITY 





Advertising Booklet 
Recommended to Displaymen 

The articles on “Successful 
Store Advertising” by Kenneth Collins, 
which appeared in Women’s Wear Daily last 
May and June, has just been published in 
booklet form by Fairchild Publications, Inc., 
7 East 12th street, New York City. This 
booklet will be most helpful to displaymen 
better understand their sister 


° P I 
series oft 23 


wishing to 
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medium and they will find that many of the 
criticisms of present advertising, its prob- 
lems and solutions, are applicable to display 
as well. It is particularly effective in ex- 
plaining the merits of good selling copy that 
is needed on signs and showcards just as 
well as in newspaper advertisements. 

It is priced at $1.75 a copy, with special 
rates on quantity orders. Write for infor- 
mation. 


New Plastic Fern 
Is Flame Proof 


D. Arnold Associates, Inc., 950 Sixtieth 
street, Brooklyn 19, manufacturers of poly- 
ethylene plants, announces development of 
a flame proof Australian-type bracken fern, 
incorporating a moulded-in wire stem. This 
new plastic fern is said to meet the strictest 
fire prevention needs for public displays. 
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With the turn of the year, 
retailers enter a period of 
interesting merchandising events 
that can be promoted 
successfully. A few ... Spring 
Easter, white goods and re- 
sort wear. It will pay to put 
a little extra display planning 
into these promotions and where 
can you get more able assistance 
than in New York, where the 


fabulous display industries 


have everything to offer. 








ITS ALWAYS MARKET WEEK IN NEW YORK 








—The camera of Erich Hockley cap- 
tures, from left, Bill Meissner, dis- 
play director of Ohrbach’'s; Ted Dex- 
ter, representative of D. G. Williams, 
Inc.; Sidney Newhoff, president of 
Sidney Newhoff Associates; Ed Mit- 
chell, display director of Ohrbach's- 
Downtown: Lou Stutz, owner of Lou 
Stutz Displays, and Lee Domez, dis- 
play manager of Robinson-Beverly 
Hills, viewing the names on the huge 
directory at one of the entrances to 
the Sales Promotion Center . . . Photo 
was taken during meeting of South- 
ern California Display Association at 
the Center at Los Angeles— 


—Caught at the opening of the toyland at the 
Navy Exchange at Jacksonville Naval Air Station, 
Jacksonville, Fla., were these store officials: 
From left, Lt. Hiliary, exchange officer; D. C. 


Stowell, training director, and Charles R. Meyer, 
display manager ... Mr. Meyer was formerly dis- ‘< —Bill Olson, Lor-Sales, holds the per- 
play manager for an outlet of House of Francer 4 petual trophy he won in the golf tourna- 
stores in Glasgow, Scotland— 3 | ment conducted by the Southern Cali- 
: Py : a. fornia Display Association in one hand 
and a bottle of champagne with which 
to celebrate the occasion in the other— 


—Holding the perpetual trophy designating 
Rosenburg'’s, Santa Rosa, Salif., as the 
sweepstakes winner in the window display 
contest held in conjunction with the Sonoma 
County Fair are, left to right: Display 
Director Wayne Corey, his assistant Donn 
Rock ond owner J. E. McNeany— 
eee 
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Photographs for this page are 
always welcome, the more _in- 
formal the better. Address them 
to Editor, DISPLAY WORLD, 


Cincinnati |}. 











—George Krotz also has 
his hands full as result of 
the Southern California 
Display Association's aolf 
tournament — but the 
awards are those won by 
Joe Abate of Santa Bar- 
bara— 
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Convert to Vizusell 


the flexible, store-tested merchandising system! 










+ The Vizusell syatem of channels and attachments ia fully protected by 
’S. Patent No. 2.744.714 and Canadian Letters Patent No >, 51 


Vizusell creates more ef- 
fective displays ... stimu- 
lates self-selection ... boosts 
store traffic ...generates 
faster turnover in less space! 


Works on the principal of strong metal 
channels into which brackets and acces- 
| sories are locked by a simple twist of a 
screwdriver. It’s the most versatile — 
most flexible system on the market. Use 
on walls, counters, tables, gondolas. Brackets 
can be set at any height. Vizusell adjusts to 
any merchandising problem! Easy to install. 
No special tools—no skilled labor required. 
Vizusell goes in at far less cost than any other 
system. Send coupon today for new catalog! 



























NEW STORE-PLANNING GUIDE! 


B84 pages of ideas — FREE! 






« Vizusell 


this chennel 





pius this 


tacking principle 





NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St. 222 W. Adams 1828 S. Flower St. 
Cameron Mclindoo, Ltd., 91 Scarsdale Rd., Don Mills, Ontario 


@eeeeeoeeceeeseeseeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 
: L. A. Darling Company 

e 310 N. Matteson Street, Bronson, Michigan 

° Rush free copy of new Vizusell catalog and Store-Planning Guide. 
” 

° Name 

> 

° Address 

oa 

. C 

_ ompany 

° . 

@ City State 
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—When Waldemar Werner of Kaufhof, Cologne, Germany, created the display of ladies’ handbags, above left, it never entered his mind that the 
displayman for GUM, Moscow, Russia, would be so impressed by his display that he would reproduce it in his window almost identically—even down 
to the accent of the raised little finger . . . Even the suspended wire displayers are the same . . . How internationale can display get?— 


—Here's an interesting display of candy 


by Herbert B. Fabiui for MOST-Susswaren, 


4 I ge Hannover, Germany, candy shop . . . The 
ISD ay . body of the figure is a photo blow-up 
“hdiitlien. Alaa: identified as ‘Hanover, show window of 

the world" ... Arms and head are cut- 


outs, but the head is encased in a wire 
globe accomplishing the "world" look .. . 


. t ves | M daptations of this id Id b 
Internationale Fare "7 cartons ot ne woul be 


—Compania Cubana de Electricidad, Havana, Cuba, utility 
firm, used cut-outs effectively in a carnival theme to sell 


electric ranges — and thus more electricity . . . This was a 
—The display below of men's shirts shows the 


ingenuity of Jan Ruzicka, display manager for 
Vitavan, Ceske Budejovice, Czechoslovakia .. . 


long window that also included other household items, such 
as the rolling pin, saluting other major appliances— 


The faint outline of a shirt is superimposed over 
shirts pinned flat to dark-colored boards 
Below are sweaters on wire forms— 
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Soft colors ... new eye appeal .. . new 
effectiveness . . . accenting the creations of 


iis he 




















display directors who've discovered the 
versatility of SARGENT DISPLAY FINISH. 


A wide selection of fast-drying, velvety 


~ 


shades . . . compatible with all display 
materials . . . proven durability in all 
window and interior applications . . . 
outstanding qualities that make SARGENT 
DISPLAY FINISH the fastest growing basic 


implement of the display artist’s trade. 














INSTANT CRYING — 
SOFT COLORS THAT PRODUCE 
A VELVETY Penis! 
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We will gladly supply the name of your 
nearest source. 
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Some Distributorships Available 


the Sargent-Gerke Co. inoisnseo 


Nationally famous Sargent Paint Products 





to get more 





k ly hom Phethine. but nothing, 
can match the sparkle of Potters jiver Class Tinsel in silver or in your choice of colors. 
For longer lasting brilliance, silver is available in tarnish-resistant grades. 

And, for displays that glow in the dark, ask about Potters Reflective Spheres. 





Available from your jobber, or write for samples and name of nearest jobber 


THE JONEL COMPANY, Carlstadt, N. J. 
a wholly owned subsidiary of POTTERS BROS. INC. 
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—At top left, the blow-up of the sheet music and the decorated guitar attract attention and channel it towards the books . . . The guitar is decorated 

similarly to the cello on the jacket cover ... There is also a cosmetics tie-in . . . Above center, features women's gloves in white, contrasting in oriental 

fashion with the black background of the focal point, the Japanese symbol . . . Top right, a showcard with black background guides the eye by its 
vertical arrangement to the woman's hat on the right, which, in turn ‘points’ towards the other grouping on the left— 


AUL GARNIER, display director for Blum’'s, San 
Jose, Calif., shows here how he solves the problem 
of the tall, narrow window. Notice that the point 
that first catches the eye is at or near eye level. It 


may be the sign, a simple prop or an item of merchan- 

dise. But once the attention is caught it is difficult 

T H a arrow to break away, because of the cohesiveness of each 
S a nN grouping and the way in which the lines and shapes 


conform to the eye's path of least resistance. 


This is the closest that most displays can come to 


/ 
at B U mM S F S a Nn Jos eC duplicating the recognized scientific concepts of ad- 


vertising layout. The proportions of the window even 
approach the proportions of the printed page. The 
impact, of course, is much stronger because of the 


three-dimensional presentation. 


—At bottom left, pairs of men's gloves are pinned to an oar... Attention is arrested by the showcard, guided down the oar to the arrangement 
below . . . Bottom center, contains two focal points: the showcard with fronds pointing to the merchandise, and the starfish at top left and the trail 
of beads . . . Bottom right, the vertical dark-painted board and beads brings the eyes to rest upon the jewelry and sign below— 








DISPLAY WORLD 








NOVEMBER, 





7a? 


MODEL T-2 


USES 5 SIZES OF 


STAPLES 
Nn 231P 24TP 1 pa 
Y,” VY ” 


Displays go up easier and faster with Hansen Automatic Tackers. You 
get jam-free tacking with positive fastening that won’t ‘“‘let you down’’. 
Choose from 36 tacker models and 80 staple sizes and get new ease, 
speed and quality in every display or exhibit. For the finest in tackers 
anywhere . . . choose Hansen. 


A. L. HANSEN MFG. CO. 


5041 Ravenswood Avenue @ Chicago 40QO, Illinois 





Display Ideas ee 





eee 
\ 























4 











» oe 
\ ; mm 
- —- —  ____ as eae ae ———— 
\ 
' i 


























= 














GREY WALL 


ee es 


























F i oeet deme al 


YS L/CHT BLUE 


ed 7OP OF WALL Khtiduimn 


sare 


FURNISHIN Ee 








oy WH//7LE LETTERS 



















































































































































































LEE MOLI ee = a 1» a Jt - : —" 
aRRIER NERE. ARER 28 HU RS 
SS 5 Se S* INC 


DISPLAY WORLD 








o SELL 


OU WILL NOTE a change in the 

heading on this page. I made this 

suggestion after reading the exception- 
ally fine editorial in the October issue; the 
following is a quote: “DISPLAYS deal 
with the most tangible entity in retailing, the 
SALE of particular merchandise.” 

Over the years, I have continually main- 
tained that the number one purpose ot all 
good display is to sell goods, with the one 
possible exception being strictly prestige- 
type window and interior displays. These are 
usually limited to a very small percentage 
of retail stores; which is the reason I try to 
gear the ideas presented on this page to ones 
that can be used and installed by the great 
majority of stores to help sell more mer- 
chandise. 

I personally feel that all young display- 
men should study or possibly take a course 
in salesmanship, so they will be able to 
embody the principle of SELL in all their 
displays and window trims. 

Sears, Montgomery Ward, J. C. Penney 
and many others all have store planning de- 
partments where window displays for each 
approaching season are carefully designed 
to promote and SELL specific lines of mer- 
chandise. 

These departments all work hand in hand 
with main office buyers and top merchandise 
men who make sure that the proposed trims 
embody this important feature before they 
are released in the monthly display program 
that goes to all their retail stores. 

[ would advise all members of our pro- 
fession to cut out the first page of this 
editorial and have it framed to hang in their 
office, to tell this important story to all 
members of their staff. 

All this of course, does not mean that 
these selling displays and merchandise pre- 
sentations should not be neat, attractive and 
in good taste. 

I recently visited Grover Cronin Company, 
a fine suburban department store in Wal- 
tham, Mass., to inspect the enlarged and re- 
modeled interior, which, incidentally, was 
designed by Amos Parish. The new addi- 
tion represents about a 40 per cent increase 
in the sales area. While there I made a few 
sketches of especially attractive departmental 
signing. 

I also sketched some effective interior dis- 
plays which I will include in another article. 

Their display director, Mr. E. Du Buron, 
is, in my opinion, one of the top men in the 
business and all his displays are artistic 
with the important addition of built in SELL. 
Over the past six years, I have often in- 
cluded a few sketches of some of his fine 
window trims. 

(A) This sign treatment is used to iden- 
tify the Boys Furnishings department and 
you can easily visualize how attractive it is 
after noting the indicated color scheme. All 
the letters were cut-outs and the unit was 
secured up over the side wall fixtures, on 
round wood stock, as shown. 

[ am no sign man, but I can appreciate 
attractive and eye-catching lettering, which 
is the reason for sketching these. 
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(B) Another upper wall treatment. Here 
again, skillfully designed cut-out letters 
were used complete with a carefully selected 
color scheme. These varied treatments were 
used throughout the store and they mate- 
rially enhanced the entire interior. 

(C) In our September issue, I featured a 
specially designed pegboard panel gondola 
for the display of gadgets and other house- 
wares. This sketch shows another unit with 
revolving pegboard panels that can be used 
for the same lines. It can be built at a rea- 
sonable cost and any local pipe shop can 
produce the metal section. Your own Car- 
penter can then construct the two-sided peg- 
board panels. 

The upper pivots are threaded so they can 
be screwed into the tapped-out (3) holes so 
both panels can be easily installed and re- 
moved as required. 

We all know the importance ot displaying 
“IMPULSE” sale items in good traffic lo- 
cations, and one of these rotating panel units 
loaded with small carded kitchen gadget 
items will pay off in increased sales. The 
ladies love to see and buy these gadgets 
and their retail price usually provided a fat 
50 per cent or better mark up. 

This type of rotating unit can also be 
in other departments where it is necessary 
to display literature, brochures, etc. Special 
metal holders can be used to hold them on 
the pegboard panels. 

(1D) Most young women purchase a fur 
coat as a strictly luxury item to impress the 
neighbors, but many of the older ladies pur- 
chase them for the reason animal skins have 
been used for centuries, to keep warm in 
winter. This window display was designed 
to tell this story and the old man winter 
cut-out will do just that. 

It can be secured to the window back in a 
two-dimensional effect so that a small eclec- 
tric fan supported on a shelf in back will 
blow out the ribbon streamers from the 
mouth to command additional attention. 

The same cut-out can also be used in many 
other trims to tell the “Buy warm winter 
clothes story.” Winter underwear, children’s 
clothing, ete., can all be featured in this 
type of window display. 

Cover the floor with simulated snow with 
a few snow balls placed near the show card. 


Showcard Machine Appoints 
McCullom on West Coast 


Showcard Machine Company, Chicago, 
manufacturer of sign writing machines, has 
announced the appointment of J. Knox Mce- 
Collum as company representative for the 
states of Washington and Oregon. Mr. 
McCullom’s offices are located at 3631 View- 
mont Way, Seattle 99, Wash. His phone 
number is Atwater 2-73060. 

Mr. McCullom brings to his new position 
many years of experience in selling and 
merchandising, and is well qualified to coun- 
sel on problems of signing and signmaking. 
He will handle service as well as sales in 
his territory. 
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HARDBOARD 











Any way you look at Duron, it’s smooth! This 
promises more versatility for you . . . more econ- 
omy, too, because DURON Hardboard’s two-sided 
smoothness makes both sides usable—and it doesn’t 
cost a penny more. Finish DURON any way you 
want— paint, enamel, silk screen, lacquer or wood 
grain. Score it for effects—both sides take any 
finish beautifully . . . quickly! 

And Duron is tough! It can be laminated, 
sawed, routed, drilled or shaped... edges come 
surface-smooth without a lot of hand finishing. 

Duron Hardboard has 1,001 different uses— 
that’s why so many leading producers in the pre- 
finished wall panel industry (such as those listed 
below) say: 


DURON— when not just 
any hardboard will do... 


A & F Tileboard Corporation The Regal Tileboard 
Alexandria, Louisiana Corporation 


Brooklyn, New Y 
The Barclay Mfg. Co., Inc. rooklyn, New York 


New York, New York Superior Wall Products 


Bestile Manufacturing Company 
Company Philadelphia, Pennsylvania 


Ontario, California 


The Coralite Co. 
Los Angeles, Calif. 


Tex-A-Panel 
Manufacturing Co. 
Dallas, Texas 
Decotone Products Co., Inc. 


Clifton Heights, Pennsylvania The Tileboard Corporation 


Brooklyn, New York 
Loxit Systems, Incorporated 


Monticello, Illinois Wallace Manufacturing 
Company 


Miratile Manufacturin 
° North Kansas City, Missouri 


Company 


Chicago, Illinois Wall-Tile Manufacturing 


Panelboard Mfg. Co., Inc. Company 
Newark, New Jersey Cicero, Illinois 


DURON Hardboard is available in regular, treated or per- 
forated panels, in many sizes and thicknesses. 


UNITED 
STATES 
GYPSUM 


pioneering in ideas for industry 
STATES 


*T. M. Reg. U. S. Pat. Off. 
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UNITED STATES GYPSUM 

300 West Adams St., Chicago 6, Illinois, Dept. DW-92 

RIGHT AWAY... 
[J] Have your sales engineer contact me. 
[] Send mea sample of DURON Hardboard and additional information. 
C) 1 am interested in DURON fabricated to my specifications. 

NAME 

TITLE 

COMPANY 

ADDRESS 
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—The Sidney Newhoffs of Sidney Newhoff Associates and the Jerry Decters of Decter Mannikin Co.., 
Inc. and their guests were photographed while intensely observing the drawings— 


SCDA Holds Tourney, 


Dance 


Dinner 


ORTY-FOUR GOLFERS. teed-off at 
the Fox Hill Country Club 
perpetual trophy and handsome 
at Southern California Display Association’s 
annual tournament, and approximately 150 
celebrated the occasion afterwards at a rol- 
licking, fun-packed dinner-dance. 
Winner of the perpetual trophy with a low 
QTOSS of 77 was Bill Olson, Lor Sales. A 
score of 74 awarded the top prize to Joe 


prizes 


—Mrs. Jackie Elliott draws the winning number 
in the raffle and hands it to Mel Keith, president 
of the SCDA, 


who announced the winner— 


Abate tor the best round by an out-of-town 
displayman. Mr. Abate is from Santa Bar- 
bara. Emil Corsillo of Emil Corsillo, Inc., 


won top prize in the low net category with 
69. Seven lesser prizes were awarded to the 
runner-ups in the different categories. 

The committee in charge of this year’s 
event was headed by Ed Mitchell, Ohrbach’s, 
and included Bob Vera, Phelps-Terkel, and 
Lee Hansen, free lance, who were in charge 
of decorations; Don Lord, Fedway-West- 
wood, and Roland Silvestri, Silvestri of Cal- 
ifornia, handled the tickets and Harold (par) 
Kelly managed the golf tournament. 

An added pleasantry was the attendance 
of a surprisingly large group from the San 
Diego Display Association. Many partici- 
pated in the tournament, as well as the 
evening activities. Harold Godwin, Lion 
Clothing Co., and president of the associa- 
tion, won second prize for the 
town golfer. 


best out-oft- 


During the evening’s activities, over 75 
door prizes were distributed to lucky ticket 
holders. These were generously donated by 
retail stores and manufacturers and their 
representatives. In addition, a raffle draw- 
ing was held with the first prize being an all- 
expense-paid trip for two to Las 
Fred Furst, manutacturer’s representative, 
was the lucky winner. 


Vegas. 
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Polyvog Display Kit 
Allows Versatile Arrangements 
The Polyvog Corp., 142 Beverly 
Hawthorne, N. J., has introduced a _ basic 
display kit that adapts to hundreds of dis 
play variations. The kit is named Polyvog 
and is composed of various shaped glass 
leaves that attach to a sectional cylinder. 
The glass and cylinder combine by a unique 
locking arrangement to display multiple 
items in all sorts of combinations. The kit 
can also be arranged into several individual 
display units. The kit is claimed to have 
unlimited versatility. Specially tempered 
glass leaves are said to be 15 times stronger 
than ordinary glass and are claimed not to 
break. Adaptable to every window and 
counter, displays, when set up, are vibration 
free. Three variations of the Polyvog kit 
are available ranging in size from a 12- 
basic kit to an elaborate 
selection. leaves come in_ round, 
square and rectangular shapes with a full 
range of sizes starting at 10 by 10 inches 
to 10 by 60 inches. Additional parts are 
available to complement the original kit 
Write to the firm for more information and 
prices, 
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TRIP FOR TWO 


ABOARD 


AIR FRANCE 


Comfort, Service 
and Cuisine 
all with the 





FRENCH TOUCH .. 





Extraordinaire ! 
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NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 








ECEMBER IN NEW YORK: It is 

said that “the atmosphere of Paris 

increases beauty, brightens the spirit, 
sharpens the mind and crystallizes thought.” 
It is this atmosphere and creativity, typical 
of Paris, that we bring to New York this 
December. Paris in New York — at the 
Trade Show building during Market Week. 
It will be plus haute. Magnifique. Extra- 
ordinaire. 

This is the formula that will form our 
theme for the Spring-Summer Market Week, 
with the accent on the French. Tres Chic. 
Pour tout there will be something at the 
NADI show this December. 

For the avant garde? For them haute 
display, new concepts of art applied to com- 
merce with eclat. Homme d’affaires? For 
his boutique, the best in functional and deco- 
rative displays. Mannequins. Harlequins. 
Fountains. For the bon vivant, the boule- 
vardier, sidewalk cafes as you stroll from 
floor to floor. It won’t be Montmarte. How 
about the Rue de la Paix then? Yes, we'll 
have that in our Mart. Aperitifs. Petits 
fours. Caffe Espresso. La Belle France. 
la Belle NADI. 

Remember the dates: 
10. The place: New 
building. 


December 6 through 
York Trade Show 


NADI — 

APRIL IN PARIS: This is the Grand 
Prix. To a registrant with bon fortune, a 
trip for two to Paris. April in Paris via 
Air France. The world’s largest airline 
will fly the winner from New York to Paris 
next Spring. 

Just in time to see the Champs Elysees 
and the Tuileries Gardens at their most 
beautiful. You will see the shops along 
Fauborg Saint Honore, famed for fine dis- 
plays. You will see the Spring season 
ushered in at the Galeries Lafayette and the 
Printemps, two of France's leading stores. 
And the Montmarte we can’t cart to Man- 
hattan, you will tour when you see Paris at 
night. Tres elegant. 

It will be elegant from the moment you 
enter the Air France plane bound for Paris. 
The charm of Paris will be in the air from 
the continental decor, created for Air 
France, to the cuisine supreme. Luxury, de- 
pendability and service have made Air 
France America’s favorite European air- 
line. 

In the next newsletter, which will appear 
in the Market Week edition, full prize trip 
details will be announced. In the meantime, 
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make plans now to attend our Spring Mar- 
ket Week. 
-NADI— 

NECROLOGY : We received the sad news 
concerning the death of Mr. S. T. McNa- 
mara, of the Adler-Jones Company, Chicago, 
on October 2nd. He died as a result of 
severe burns suffered on September 25. 

Mac was one of the trade’s best known 
and best loved personalities. He had de- 
voted his entire business life to display. 
Condolences from all of us in the NADI 
are extended to the McNamara family dur- 
ing this period of bereavement. 

NADI — 

SEPTEMBER IN ST. LOUIS: In mid- 
September, the St. Louis Display Guild 
through its president, Harry Guest, invited 
me to attend their opening session of the 
1959-1960 series of meetings. This provided 
a wondertul opportunity to meet the mem- 
bers of this very active display group. The 
trip to St. Louis was also a welcome one 
because it presented the occasion to convey 
in person news about the NADI activities 
and plans for the future. The talk entitled: 
“Paths to a Successful Career in Display,” 
follows: 

There are two problems that beset us in 
display. In the of the business psy- 
chologists, they would be called “syn- 
dromes.” <A syndrome is a shortcoming that 
bothers you. One is this little complex about 
management not appreciating us. The other 
has to do with research or a lack of a 
standard whereby we can evaluate the im- 
pact of display. Displaymen are skilled in 
coming up with bright ideas and they are 
skilled in transforming ideas into things 
which become glamorous windows and at- 
tractive interiors. They have creative skills, 
but are not versed in the persuasive and 
communicative arts. 

Part of this art is to be able to cite facts 
and figures, to be able to communicate to 
management on how display moves goods 
to the consumer. Just listen to these com- 
ments from management to displaymen. “Do 
you know what happens to business after 
your display is created? Or do you just 
create it and walk away? Do you know how 
important you are to a store’s volume? Do 
you ever try to find out? Do you have 
standards from which to judge your per- 
formance ?” 

Then, continuing to speak to displaymen, 
this manager cited case after case, backed 
up by statistics, proving that displays in his 
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store were a key part in the profit picture. 
But, bear in mind, that this proof of how 
powertul display can be did not come from 
a displayman. It came from a manager. 

Who said that management doesn’t appre- 
ciate us? As a newcomer to the industry, 
I've had occasion to do much researching 
on what makes us function, and I can say 
that the greatest boosters we have come 
from the management side. We would do 
well by joining forces with management to 
tell the display story to all businessmen. In 
other words, to do our own boosting, to 
practice the persuasive art and be true 
executives by becoming more communicative. 

And so, after this review of what atis us 
in the world of display, I am reminded of 
the little old lady who had just spent an 
hour at an exhibit of modern art, beatnik 
style. “Thank goodness,’ she said to her 
companion, as they left the museum, “things 
are not as bad as they are painted.” 

All of which provides me with one other 
opportunity to clinch the case that man- 
agement appreciates us by quoting from the 
book by Max Hess, Jr., president of Hess 
srothers of Allentown, Pa. The book is 
“Every Dollar Counts, the Story of the 
American Department Store.’ He has noth- 
ing but glowing words for our role in re- 
tailing today — “An odd thing about win- 
dow dressing,” he said, “only in the past 
20 years has it become a Up to 
that time, it was a haphazard venture. 
Somebody was hired ‘to fix up the windows’ 
and that was that. But no more. Today it 
is in the hands of experts, not only artists 
and merchandise men, but psychologists who 
have studied the question: What makes 
people stop and look? If you doubt the 
power of good display, watch what you 
yourself do the next time you shop in a 
department store. You will find that one 
out of every four dollars you left behind was 
spent on impulse . Why? Because that 
store was clever enough to exhibit merchan- 
dise at a point and in a way that was irre- 
sistible.” 

Thus we see that this “syndrome” about 
aloof, unresponsive management is imagin- 
ary. Management at work, after all, is the 
achievement of objectives through the work 
of others. It implies responsiveness. So it 
becomes our task to prove to management, 
constantly and effectively, how we help them 
achieve their goals. We have to establish 
our own rapport. We have to be more 
responsive. And thus it 1s within this area 


science. 


DISPLAY WORLD 








of persuasion, of public relations, with man- 
agement as the “public,” that executive skills 
can be developed. In selling they say always 
sell the not the steak. Don't sell 
things, sell ideas, ideals, selt-re- 
home life and happiness. Sell the 
merchant on profits. In display should 
sell the results and not just beauty or utility. 
Executive skill will find ways to convey the 
potential of display to management. Drama- 


sizzle, 
feelings, 
spect, 
we 


tize your work with facts. Spice it with 
profit results. That is the art of persuasion. 
It is a skill that every executive should 


possess. 


The development of the next skill by the 
up and coming displayman might move him 
right up to the “top-level” conference table. 
[It concerns learning the ways of commerce 
and of retailing. [Learn the merchant's lan- 
guage. 

Bernice Fitzgibbons, the nationally famous 
advertising consultant, very neatly summar- 
ized the problem this way: “Display people 
have been duped into allowing a fable to be 
woven about them by the chart and figure 
experts that they are not businessmen. The 
uncreative ones like to believe that the tal- 
ented ones are impractical and dreamy. That 
they are not ‘down-to-earth’ or realistic.” 

I do not know how true this is, but I have 
heard and read about it elsewhere. So if 
this is a shortcoming, it would be wise to 
start investigating the fundamentals of com- 
merce and of retailing. Be able to talk 
terms of commerce and of retailing. 


11 
Be able 
to talk in terms of original mark-up, gross 
margin, “open-to-buy,” turnover and operat- 
ing ratio: The merchants’ language. And 
with this skill on your side, plus the creative 
ability you are endowed with, display people 
can go all the way to the top. Two, as a 
matter of fact, did in recent months, the 
president of one of our largest chains, and 
the president of one of our leading depart- 
ment Display not only provides 
career opportunities, but it can take you to 
high level management jobs. And, if the de- 
partment won't recognize your all- 
around abilities, and move you up a few 
notches, others will. Display personnel to- 
day can look forward to employment oppor- 
tunities in the sales promotion departments 
of leading corporations, as well as advertis- 
ing agencies. 


stores. 


stores 


(to be continued next month) 


Advertising Novelties 
Added by Dismar 


Dismar of Philadelphia has recently added 
advertising specialties to its line ot sales 
and promotional aids. This firm has noted 
the recent and steadily growing trend to~ 
ward “something-for-nothing” merchandis- 
ing. Their average “give away gimmick” 
costs about 3% cents per piece — and this 
price includes a name and slogan imprint 
plus appropriate display banners, advertis- 
ing the “come on” premiums. 


Of particular interest at this season 1s 
the Santa helper mask, which is being in- 
troduced for the holiday period. Other 
masks include the Dismar “Desperado;” the 
“First Aid” Dog and the “monocle man.” 

Further information may be obtained by 
writing to Dismar, N. W. Cor. A & Clear- 
field, Philadelphia 34. 
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SEAMLESS 


Available in the following 


@ 107 in. width x 12 yds. @ Ribbon Widths 2-4-6-8 in. 
@ 107 in. width x 50 yds. @ Sheets 26 in. x 40 in. 
@ Scatter for your floor 
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SUPPLIED BY A RELIABLE SOURCE 

















Write for Free Color Cord... Jobber Inquiries Invited 


~ BULKLEY DUNTON & CO., INC. 


Bulkton Display Division 
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Display for the Small Shop . . . 


Give Heart 


By ANNE DANIELS 


Display Fashion Coordinator 
Evelyn Gibson Gowns, Portland, Ore. 


From New Year's Eve to Valen- 
tine's Day is a chance to ‘give 
heart’ to your customers and 
friends through your windows 
... Let this cherub help you by 
being "Baby 1960" or "Cupid" 


HETHER you have planned a New 
Year's window with party clothes, 


balloons, noisemakers, etc., or 
skipped the revelry altogether and sent your 
mannequins to sunny shores ...this is a good 
time to and think, not only ot what 
are trying to sell, but to give heart to 
your customers and friends who view yout 
windows. Wish them a Happy New Year 

My theme tor the past tew vears has been 


Ste p 
you 


to add my New Year greetings on the morn 
ing of December 31. On an easel placed in 
a conspicuous spot in the window, I show a 
large poster which says “Happy New Year’ 
in handlettered script completely covered 
with lovely little artificial fowers in a color 
scheme of pink blended to red. 
of all of our salons are 
good wishes. 

At the foot of the 
poodle completely 


The names 
included under the 


stands a 
with contetti 


easel grey 


wound and 


dtep L: 

Trace Cherub onto pink Construction 
paper (or similar weight) dnd cat alovd 
dotted lines QS well as outline. 


otep 2: 

Lurl strips ot ved oryellow paper around 
Q pencil and paste onto head.Add a circle of 
yellow tor @ halo Gud paste iM back. Pin or paste 
Cherub oto background beginning at A; pusk 
body up under Chin dnd pin or paste By push 
foot up dud bend body slightly outwards and 
paste ov pia, C; vend arms, D. 


looking as 
marvelous 


though he had had the most 
New Year’s Eve. celebration. 
Noisemaker, balloon, etc., are beside him. 
Kach year he celebrates in a different way, 
but always he looks as though he had had 
one too many for the New Year. 

Customers enjoy this little humorous touch 
and appreciate our good wishes. Our aim 
is a spirit of friendliness and we try to 
show it whenever possible. 

Being 1n a sentimental mood, we'll barely 
brush over other big events of January to 
get to another ‘Give Heart’ event — St 
Valentine's Day. 

For cruise and resort wear, I refer you to 
the May, 1959, issue and my story “S. S. 
Vacationland.” That was really a cruise dis- 
play and the ship was called “S. S. Tropt- 
cana.” The window was converted to a 
deck and appropriate clothes for a 
boat trip into tropical waters were shown. 

For travel by air, we borrowed from the 
United Air Lines their wonderful big model 
airplane complete with lighted cabin and 
passengers. It took six men to set it up in 


ship's 


5tep3: Bend scroll im and out of shadow 
VOX (Md attach Wands with paste 


the window and take it down again, which 
United happily did for us. Suitable clothes 
for the trip were shown on the mannequin 
standing nearby and draped on luggage 
spread under the plane’s wings. In other 
parts of the window, clothes were coor 
dinated with vacationlands shown in United 
posters. 

Before January is over, hearts of every 
hue, big and little, start appearing in win- 
dows for St. Valentine’s Day, just a few 
weeks off. IL really don't feel that St. 
Valentine’s Day can be commercialized as a 
gift-giving time to the extent that it is 
pushed. People’s purses haven't had time to 
recuperate so soon after Christmas. To me, 
it is a day to be cherished as a day of 
sentiment — another day to give heart. 

Last year, I used a darling paper sculpted 
cherub made for us by a prominent Port- 
land creator of baby books, Helen Berry 
Moore. The cherub was hung on the wall 
inside a heart-shaped red velvet shadow 
box, which was saved from a previous set- 
ting. The cherub held a long scroll which 
read, “At your service with all our hearts,” 
and along the bottom were attached little 
red hearts, each with its own little bouquet 
of artificial flowers — a heart for each per- 
son on our staff. 

On the side wall hung blown up, cut-out 
blackamoors with baskets full of the little 
hearts and flowers on their heads and the 
name of each of our four salons on a big red 
heart — a blackamoor for each salon. 

To carry out the theme for small gifts, 
the plastic stand referred to in last month’s 
issue was used. Hearts and flowers replaced 
the gold flowers and icicle prisms. We also 
carried out this idea on our Valentine gift 
wraps. 

Last year another problem presented it- 
self. Vogue magazine, the Junior League 
and our own Oregon Journal jointly spon 
sored a very important fashion show featur- 
ing fashions by American designers. This 
very social affair was held on St. Valen- 
tine’s Day. All the stores and shops went 
all out for this big event, the first of its 
kind in Portland. All this, too, had to be 
featured in the Valentine window. 

I had lived among designers most of my 
life and knew the aches and pains they went 
through creating a new collection — trying 
to do something different to surpass their 
own creations of the season before. People 
generally take too much for granted without 
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Ziving a thought to the work of the creator, 
be he designer, painter or displayman. 

So, I decided to give the designers a plug, 
too. For the Americana theme, I used only 
navy, white and red fashions, with the name 
of the designer beside each mannequin. On 
a large screen I showed the announcement 
about the show, the blown-up Vogue Ameri- 
cana cover, and beside it a large red heart- 
shaped sign, reading “We salute American 
Designers who give us their hearts and in- 
spiration in new Spring Fashions American 
Women can’t live without!’ Since Vogue 
has an Americana issue every February, this 
type of tie-in might be used again. 

Next month, I'll tell you about the many 
ways of planting a spring garden behind a 
low wall of borrowed bricks. (If you are 
in need of exercise, you will surely get it 
moving these 20-pound bricks around!) 
New Motion Technique 


Uses ‘Still’ Photo 


Any still picture or drawing can now be 
converted, easily and inexpensively, into a 
moving photograph, display, sales aid or 
training device, by attaching to the back of 
the still’ a newly developed transparent 
material and using a specially screened light 
source for illumination or projection. 

The new technique, known as Technama- 
tion, reproduces virtually any type of natural 
motion, or can be used to create original 
motion effects, at any speed, in any duirec- 
tion, and in any combination of speeds and 
directions, in the same picture. 

In addition to its simiplicity and low cost, 
the new technique can be applied selectively 
to highlight the motion of specific parts of 
an otherwise still subject. This makes it 
particularly useful to point-of-purchase, 
teaching and training applications. The ef- 
fect produced by the new technique is that 
of continuous motion, so that it photographs 
perfectly on television or film. 

In a relatively simple application, the new 
technique will be used to animate the forth- 
coming Seagram’s point-of-purchase cam- 
paign, which includes several institutional 
displays in which the brand identifications 
are animated, and a Christmas promotion 
piece in which Santa, reindeer and sleigh 
are shown in full motion in a photograph 
in which nothing at all is actually moving. 

The new motion technique has been devel- 
oped over the last two years, and was based 
on research started by the Armed Forces in 
the search for better technical training de- 
vices, especially in connection with the jet, 
missile and space programs. The research 
and development which led to the present 
applications were carried out in the labora- 
tories of Technical Animations, Incorpor- 
ated, 273 Main street, Port Washington, 
New York. 








SOURCE SERVICE 


If in any of the illustrations in DIs- 
PLAY WORLD you see some property. 
fixture, Mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 
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Born in the shadow of the -; 
GOLDEN GATE, the workinest, | 
purtiest, do-everything- est 
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Send fer yer FREE brochure — 
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3820 GROVE ST. OAKLAND 9, CALIF. 
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FREE 


IDEAS FOR 
BUILDING SALES! 
~s 


VUE-MORE, 601 W. 26 St., N.Y. 1 


Rush a copy of your new Catalog. 
Name 

itl 

Company 

Address 


(ity 





antmation motors. 


Write jor your copy today. 


Use the handy coupon above! 


® 
XS 
VUE-MORE Turntables are: 


QUIET PRECISION MADE 
DEPENDABLE GUARANTEED 
TROUBLE-FREE VERSATILE 


UL APPROVED 


And For Your Animated Displays: 


Quiet, versatile, efficient Brevel 
motors are designed for maximum 
power and precise movement—yet 
compact enough to be used in any 


motion display. Write for detaus. 


VUE-MORE 


601 WEST 26th STREET 


CORPORATION 


of BREVEL PRODYU 
ia, ee). eee, eee 


\ierrific new catalog 
describing the com- 
line of VUE- 
MORE display turn- 
tables and BREVEL 


Editors Comment 


(Continued from page 18) 


the customers are requiring answers to more 
questions before making their purchases. 

Merely the installation of self-selection 
merchandise counters and racks will not replace 
the salesclerk entirely. Effective display in 
the windows and at the point-of-sale is the only 
medium that can begin to replace the clerk's 
personalized selling approach and ability to 
answer the customer's questions. 

Why then doesn't management recognize this 
increased importance of the service and selling 
function of display? 

"What? Sell merchants on display? Show me 
one merchant who doesn't believe in display!" 
That was the amazed response of a prominent 
market researchist in our office recently, 
we told him of the prevalent attitude of 
management toward display. He had just confirmed 
the value of display to several large supermarket 
chains. 

It 
previous 


when 


was necessary for us to qualify our 
statement. Certainly, there is no 
merchant anywhere who does not believe in 
display, per se. But what must be proved to 
management more effectively than at present is 
that not just display, but BETTER display sells 
more goods. 

several times each year an unannounced 
guest appears at our offices. He stays around 
several days, going through our files, asking 
us all sorts of personal questions and scattering 
his worksheets all over the place. 

If any other individual tried to cause 
us such inconvenience, he would be promptly 
given the old heave=-ho. But this fellow 
happens to be a specially trained auditor of 
the Audit Bureau of Circulation and probably 
the best friend a respectable conscientious 
publication ever had, and we welcome him. 

He is also a friend to each reader, 
because the quality of the content must be 
maintained and improved so that each reader 
will be justified in remaining a subscriber. 
Non-audited publications lack this incentive. 

Cordially yours, 


Col ZA 
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FRANK / MERMARO 


IAAI BIGPLAY 


Working Methods 


Technique of Painting 


Eye-Catchers 
Paper Sculpture 
Display Materials 
Papier Mache 


Principles of Contrast 


Preparatory Work 
The Window Plan 





PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 

Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 


Application of Art in Display 
Abstract Art in Display 


Technique of Enlarging 


Balance and Symmetry in Display 
Line and Form in Display 


How to Master the Space Problem 


Birth of a Show Window 
Display on a Small Budget 


Endorsed by the country's 
foremost display directors. 


Paints, Binders and Thinners 
Lettering and Display Signs 


Animation in Display 


Display Fixtures 
Economy and Good Housekeeping 


Windows of the World 


GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 
NOW IN ITS THIRD EDITION 


s () Please send me postpaid a copy of DYNAMIC DISPLAY, for 





DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 


— You Must Have A Copy 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
...it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now. 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 








DISPLAY WORLD, Cincinnati 1, Ohio 


which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders except Canada $1.00 additional.) 
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—Roy Melton, Marston's display director, stands by the 14-foot tall —This ‘Safari Guide" next to a cage of spider monkeys pointed out 
cage which housed Australian shell parakeets during the store's two- zoo aspects of Marston's to customers during the San Diego depart- 
week "Fashion Safari’ promotion— ment store's “Fashion Safari’’ promotion— 


Marston's, San Diego, promotes zoo- 


inspired fashions by converting store " S f : 
to z00 and zoo to fashion show setting O 4 a a r 
... Sales boosted 35 per cent in spite 

of bus strike By JACK CLINTON 


DISPLAY DEPARTMENT which le eee "ia 

helped convert a department store into in “= 

a zoo and a world-famous zoo into a 
fashion center tor two weeks earned much 
of the credit for the successful “Fashion 
Safari’ promotion of The Marston Co. in 
San Diego, Calit. 

Sales during the unique promotion were 
up 35 per cent at Marston's over the same 
fortnight a year ago although tor San Diego 
as a whole, saies during the two weeks re- 
mained at the 1958 level. And traffic through 
the store was at a peak for summertime 
although during the promotion a drivers’ 
strike idled buses two days and threatened 


other day s. 





The “Fashion Satari” idea was born when 
Jack Noble came to Marston's as adver 
tising director from Neiman-Marcus in 
Dallas. Like most tourists and new resi- 
dents in San Diego he visited the San Diego 
Zoo. famed for the largest animal collection of 


—One of Marston's elevator operators, clad in safari garb, 

stands by the 60- by 20-foot mural executed by Joe Hong, 

the department store's director of visual design, for the 
"Fashion Safari’ promotion— 
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any zoo, liked what he saw and visited it 
again and again. 

Then he proposed the “Fashion Safari” 
with the store and zoo joining forces for 
their mutual promotion and a benefit for the 
local Children’s hospital. 

While Miles White, noted theatrical cos- 
tume designer, was commissioned to do his 
first fashion collection using the zoo’s birds 
and animals as his inspiration and Marston 
buyers were told to find other “zoo fash- 
ions, Joe Hong, Marston’s Director of 
Visual Design, and Roy Melton were as- 
signed the problem of giving customers in 
the store during the “Safari” a feeling of 
being in a tasteful jungle. 

They started creating that “jungle” on the 
main floor of Marston’s by hanging count- 
less “leaves” of green display paper from 
the ceiling. Numerous cages, including 
one 14 feet tall, were designed and spotted 
about the floor to house the colorful ma- 
caws, finches, parrots and parakeets sup 
plied by the zoo for the promotion. 

The cages, done in bright colors, pro 
duced many problems for the Marston dis- 
play staff. Keepers from the zoo had to 
be consulted about sizes, colors, the kind 
of floor covering and such matters. The 
macaws created one problem that was not 
anticipated. They took a _ liking to the 
half-inch metal mesh used for their cages 
and were eating through it with their 
sharp beaks until a new inedible covering 
could be found. 

Other cages, totaling ten, had to be de- 
signed and _ built. A large one on the 
store's second floor was finished in pinks, 
oranges and reds and was used to house 
spider monkeys. On the third floor two 
peacocks had a cage 10 by 14 feet with the 
metal painted bright turquoise with white 
trim and tasseled braids. It was 14% feet 
tall. 

A wading pool trom Marston’s — stock 


—Monkey cutouts performed in this 
trimmed with monkey fur... The sign 


World's Most Fashionable Zoo'' and 


scientific names of the monkey— 
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TEXAS EXODUS 


It is an interesting sidelight that, in ad- 
dition to Mr. Noble, four other members 
of Marston’s staff came from Neiman- 
Marcus, Dallas. They are: Mr. Melton, 
former interior display manager for eight 
years at the Dallas store; Mr. Hong, who 
designed gowns for Grace Kelly’s brides- 
maids and flower girl when at Neiman- 
Marcus; Ruth Jenkins, fashion coordina- 
tor, who held that position for five years 
at N-M; and Sydney Clark, a former 
member of their display staff and now in- 
terior display director at Marston’s. 

Also interesting is that since their ar- 
rival at Marston’s, the store’s sales have 
increased 43 per cent, according to Mr. 
Melton. This compares well in amazement 
with any previous exodus including that of 
Moses. 





proved suitable tor a harbor seal in a 
basement exhibit. The corral tor a_ baby 
Sardinian ass had to be modified to keep 
the litle poney-like animal trom leaping 
over the barriers to mingle with customers. 

Concentrating on the main floor to give 
customers a feeling of the promotion, Mr. 
Hong executed a 60 by 20 foot collage 
mural across the elevator bank. Paint, 
paper and tabric were used on a seamless 
display paper backing to create tanciful 
birds and animals. Even the elevator doors 
were decorated to show animals’ when 
closed. 

All 32 ot the Marston windows were de- 
voted to the “safari” theme tor the two 
weeks of the promotion. The glass of 
most of them was painted on the inside 
with black stripes to create “cages” for 
the animal figures which accompanied man- 
nequins clad im zoo-inspired  tashions. 

[Please turn to page 70] 


Marston's window showing a lounging costume 
on the woodchip-strewn floor proclaims ‘From the | 
the sign on the window gives the common and | 
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WIN-DO-DEC WIN: 


IN 18 SUN-RESISTANT 
COLORS! vc can aivays set 


color brightness and uniformity 
when you use Win-Do-Dec and 
Win-Do-Wave. More than that, 
both eye-appealing patterns are 
perfect for air-brushing . .. and 
come in these 18 sun-resistant 
colors: 
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e ORANGE e APPLE GREEN 

e POWDER BLUE e PEACH 

e ORCHID e LIGHT YELLOW 
e NILE GREEN e PINK 

e ANTIQUE IVORY e AZURE BLUE 

e NATIONAL BLUE e CANARY YELLOW 
e NATIONAL RED e DARK GREEN 

e WHITE e BROWN 

e BLACK e PURPLE 
SPECIAL COLORS MADE TO ORDER 


See for yourself! 





Send for these 
free sample 
kits today. 





AJAX BOX DIVISION 
St.Regis 
2210 So. Union Ave., Chicago 16, Illinois 
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SELLING 


Three appeals to homemaker— 
color, price and signing . . . 
Color changes moods. . . Set- 
tings can direct appeal to 
different income groups... . 
Signs must be informative voice 


of store 


an important boost from a panel of 


ay THROUGH DISPLAY” got 
Na- 


leading display experts at the 


| tional Home Fashions League Market Lun- 
| cheon in San Francisco, June 24. The event, 
| sponsored by the Northern California Chapter, 


was a feature of the Summer Market at the 

Western Merchandise Mart, June 22-26. 
Marion Canfield, display director of H. 

Liebes Company, San Francisco, and a mem- 


| ber of the Home Fashions League, moder- 
| ated the discussion. 
| James Stewart, display director of Macy’s; 
| Al Schwartz, color consultant-designer, and 
| Jerry Cichon, designer. 


Other panelists were 


Miss Canfield discussed the importance of 


| good display in selling home fashions. “It 


is the key in stimulating desire,” she said. 
“Three appeals to the homemaker must be 


_ considered; they are color, pricing and sign- 


ing. Color attracts visual attention; price 


_ creates budget attention, and proper signing 
_ gives the information needed to strengthen 
| the appeal.” 


Fach of the three appeals was discussed 
and illustrated by one of the panelists. Al 
Schwartz presented “Selling Through Color 
Appeal,” and used moderately-priced dinner- 
ware as an example. Various moods were 
created by careful use of color and accessory 
items. Correct color is vital, he noted, in 
achieving the desired psychological effects. 


Even fairly uninteresting merchandise 


Through 
Display 


—Effective demonstrations 
of "Selling Through Dis- 
play'’ were given by panel- 
ists discussing that subject 
at the recent market lunch- 
eon of the National Home 
Fashions League, Northern 
California Chapter . 

Marion Canfield, display 
director of H. Liebes Co.., 
San Francisco, moderated 
the effective session : 
Other panelists were, left 
to right: Al Schwartz, color 
consultant-designer; Jerry 
Cichon, designer; and 
James Stewart, Display Di- 
rector of Macy's, San 
Francisco ... The event 
was a feature of the Sum- 
mer Market at the West- 
ern Merchandise Mart, San 

Francisco— 


can be made appealing if properly displayed. 
“To be successful,’ Mr. Schwartz said, “a 
display must establish a good relationship 
with the prospective buyer, and this means 
that it must help her or him to identify with 
some part of it. The buyer must be able to 
visualize the merchandise in her own home, 
and to picture it with the other furnishings 
that she has.” 


“Selling Through Price Appeal” was dis- 
cussed by Jerry Cichon. To illustrate his 
point he used a simple contemporary chair 
in three varied settings. In each case the 
price was the same, yet the chair was made 
attractive to people of obviously different 
income levels, and of radically different 
tastes. 


In one display, the chair seemed to blend 
ideally in a “California Modern” setting— 
bright and airy—typical of a smaller su- 
burban home. Next Mr. Cichon changed the 
wallpaper panel behind the chair, the drap- 
ery and the accessories. Colors were softer, 
lower-keyed. The chair gained real appeal 
to men. In a third demonstration, a high- 
styled, Oriental feeling was presented. 

Each display was simple yet powerful. 
Effects were created by wallpaper, cloth 
drapings and simple accessories. Mr. Cichon 
stressed the importance of draping to soften 
lines and create a home-like feeling. Wall- 
paper is powerful in a display, he pointed 
out, because it can tell a lot of story easily. 
He also noted that an item displayed in one 
area may have to be presented in quite a 
different manner in another location, even 
though the price is the same. Therefore it 
is vital to have the “feel” of the community 
in which the merchandise is to be sold. 


James Stewart spoke on “Selling Through 
Good Signing,’ and emphasized its im- 
portance to every retailer, small or large. 
“If display windows are the eyes of a store,” 
he said, “then signs must be the voice of a 
store. They can shout or be discreet, but 
they must never mumble.” Signs must do 
more than show price; they should help 
establish the personality of the store; they 
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should create images and an atmosphere 
with which the customer can identify. 

Mr. Stewart pointed out that signs have a 
duo-function. They provide information for 
the customer, and serve as a selling aid for 
the salesman. For example, price variations 
on different sizes of an item can’t be memo- 
rized by the salesman; the sign does the job 
more efficiently. 

“Color is important on the signs, too,” he 
said. Often contrast within the sign is ef- 
fective. It is particularly good if color can 
be used that compliments the merchandise. 
In closing, Mr. Stewart stressed the impor- 
tance ot placing the store name on most 
signs. 


Displaymasters Enters 
Plastics Business 


Displaymasters, kne., of Minneapolis, 
creators of point-of-purchase displays and 
exhibits for shows and conventions, is diver- 
sifying and entering the specialized plastics 
business. 

[t has formed the Fiberglas Reinforced 
Plastics Division, to fabricate a wide range 
of unrelated items. The division is headed 
by Donald D. Anderson, vice-president-sec- 
retary. 

Using a unique spraying system, Display- 
masters is able to fabricate short-run items 
in a variety of textures that would be diff- 
cult or more costly to make by conventional 
means. 

The company can service businesses rang- 
ing from the display trade through boat and 
automotive manufacturers to architecture. 

Already on order, for instance, are refrig- 
erated produce display trays tor an Upper 
Midwest supermarket chain and an animated 
point-ot-purchase display for one of the 
nation’s leading canners. 

Cal Sathre, president and one of the firm's 
original founders in 1947, said Display- 
masters is the first in this area to create, 
design and build special Fiberglas items to 
customer specifications. “No matter how 
vague a customer's idea,” Mr. Sathre said, 
“we have yet to be approached by someone 
we couldn’t help.” He stressed the “amaz- 
ing flexibility’ of Displaymasters’ new pro- 
duction method and pointed out that it en- 
ables production of short-run items at a sav- 
ing to the customer of from 30 to 4) per 
cent. 


Nativity Scene Creates 
True Christmas Feeling 


In an effort to create a display to express 
the meaning of Christmas, Zaria Displays, 
434 Sixth avenue, New York City 11, have 
sculptured a Nativity group of eight pieces 
which includes Joseph, Mary, the Christ 
child, the three kings and two lambs. The 
figures are custom cast in latex with an un- 
usual aged-wood-grain finishing. They range 
in size from 5% inches to 37 inches and are 
available in a variety of custom finishes by 
the original sculptors. There is also availa- 
ble a gold-sprayed twig covering arch. The 
entire grouping of eight subjects, plus cov- 
ering arch, is available as a complete Na- 
tivity scene, or individual pieces can be 
selected for a small grouping. A complete, 
illustrated brochure, including pieces is 
available trom Zaria Displays. 
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FINEST QUALITY SANTA SUITS 


Suits are full cut, rich Christmas red, extra 
deep pile plush with white plush trim. Red 
floppy trimmed hat with white plush band 
and pom pom. White plush belt with brass 
buckle. Shiny black leather-like leggings 
trimmed with white plush. Suit is com- 
pletely lined. 


Large size only, complete outfit $55.00 
Corduroy Santa Suit with Plush Trim 19.50 
Flannel Santa Suit with Plush Trim. . 12.50 
White Wool Wig and Beard Set 3.75 
Saran Wig and Beard Set 14.50 
100% Nylon Wig and Beard Set 19.50 


— 
BLINKING LIGHTS 


rmer and satrety TuUSe, L'] approved, 
or assorted colors. Choice of white 
Specify color of lamps and color 


$5.75 set 40 lite $10.95 set 
60 lite $15.95 set 
*Extra bulbs 20 to a box $2.00 box 


METALLIC 
FOIL PAPERS 
& RIBBONS 


Bright Silver, Satin Sil 
ver, Bright Gold, Satin 
Gold, Red, Midnite Blue, 
Cerise, Ice Pink, Emet 
ald Green, Chartreuse, 
Rose Pink, Bermuda 
Blue, Satin Aqua. 

25 ft. x 26”.. $ 1.50 roll 
100 ft. x 26” §.50 roll 
300 ft. x 26” 15.00 roll 
Write for free sample 
booklet, including tancy 
patterns. 


SATIN RIBBONS METALLIC NON-TARNISH 
a heyy 100 yd. roll 1000 yds. TINSEL RIBBON Mail Orders 
°. 
F No. 3—54” ba . ; 
Nes" cord Filled 
Ne.9-1%" yd. . Promptly 





No. 16—2” 
No. 40—234” 





No. 120-4" _..... 3.75 67.50 


ART R. COHEN CO. 


810 PENN AVE. PITTSBURGH, PA. 











From a 1” x 2” furring strip 
L, | | M B KE R toa 12” x 12” Timber. 





Masonite Cut to vour specifications by one of New York’s 
Celotex LARGEST and most DIVERSIFIED Lumber Companies. 


Muaddines e FAST SERVICE e 


Homasote LUMBER 
Plywood T U L N O Y & TRIM CO. INC. 
17 Ridgewood Piace Brooklyn 27, N. Y. 


GLenmore 5-414] 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 


Upson Beard 

















Get... inte 


DEPENDASLE 
McMahan 
ROTATING UNITS 
Don’t Break Down 
@ BRUSH & SLIP 
RING CONTACT 
@ HEAVY THRUST 
BALL BEARINGS 


@ HEAVY DUTY 
CONSTRUCTION 


Because 


STRONG, SILENT 

Now you can employ the multiple 
attention values of motion in your 
displays without fear of fouling, 
howling or malfunction. This new 
McMahan Motion Unit is a smooth 
working precision machine with de- 
pendability and permanence built 
in. You'll find the same depend- 
ability in McMahan turntables. If 
“revolver” service has made you 
nervous—move to McMahan motion 
and relax. 


WRITE 


YY 


693 RAYMOND AVENUE «+ ST PAUL 4. MINNESOTA 
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—As Al Gabbs, chairman, addresses the joint 


meeting, other members of the San Diego Display 


Association listen attentively ... They are, left to right: M. A. Griffith, Jack Grotewiel, Hal Godwin 
Rudi Aguilar, Glenn Stinson and Tom Shaw— 


San Diego Displaymen 
Host Ad Club 


| | THE SAN DIEGO Display Association 
held a meeting tor members of the Ad 
Club of that city. Though much of the 
meeting was a constructive discussion oft 
phases valued to both groups, 
very The latter phases ma- 
terialized when a contest was held for mem- 
bers of the Ad Club. It was in the technique 
mannequin into a costume 
fabric. Members at 
A bare man 
placed be 


it ended on a 
humorous note. 


of attiring a 
solely by the use of 
12 different tables were chosen 
nequin fabric 
fore each table tor the contestants to garb 


and enough Was 
her. 

The results of the first efforts 
of the members tied for first place; ar- 
run off was made. The 

brought up before the 
their fashion designing 
Kxcept this time 
models 


found two 
rangements tor a 


two winners were 
gathering to try 
technique again. 

of using mannequins, live 


dressed appeared before the contestants and 


instead 
scantily 


hilarious bedlam ensued to the enjoyment « 


everyone, 


\l Gabbs, Jay Displays, was the chairman 
of the meeting. M. A. Grifhth, lance: 
Jack Grotewiel, display director, Walker 
Scott; Hal Godwin, display director, Lion 
(lothing Co. and president of the associa 
tion; Rudi Aguilar, formerly of Marston's: 
(;lenn Stinson, display director, Sears, Roe 
buck, and Tom Shaw, display director ot 
Whitney's, composed the panel for discus 
sion. 


free 


California Firm Produces 
Large Color Prints 

(olor 
faithtul 
Panorama 
bank, Calif. 
tion. 


feet wit! 


offered by 


feet by 12 
color reproduction are 
Color, 1807 W. 

Write for prices and informa 


prints up 7 


Magnolia, Bur- 


—Mannequins and pieces of fabric were placed about the dining room prior to a contest to test 


the draping skill of the Ad Club guests . . 


. Later live models were substituted for the mannequins— 


. 


DISPLAY WORLD 





». 


SHIPSTADS 
& JOHNSON 


Thank you, Messrs. Shipstad and Johnson, 
for using Krylon so extensively in the 
ice Follies each season 


Krylon Spray Enamels and Protective 
Coatings are standard equipment for 
leading display men and artists. 


KRYLON, INC., NORRISTOWN, PA. 


FOR THE 
PROFESSIONAL 
, TOUCH 


Krylon Glowing Fluorescent Spray Paints 
in 6 brilliant fluorescent colors: green, 
lemon yellow, cerise, sunset gold, yellow 
orange, red orange. Add dazzle, excite- 
ment, the special sparkle of color that 
glows in daylight to all your display work— 
posters, banners, exhibits, stencils, stream- 
ers, show booths. Use on paper, wood, 
glass, styrofoam. DRY IN MINUTES. 














OTHER STANDARD TOOLS 
OF THE DISPLAY TRADE... 


1. SPRAY ENAMELS .. . 22 colors for touch-up 
and design wherever you would use paint. 
DRY IN MINUTES. 











. CRYSTAL-CLEAR ... To permanently protect 
artwork, drawings, photographs, models, 
graphs and charts. 

- WORKABLE FIXATIF .. . Fixes pencil, char- 
coal, pastel, crayon, chalk. Dries fast .. . 
dries odorless . . . easy to work over. 


IF YOU PRIZE IT... 
KRYLON-IZE IT! 





HOLLY 30 LITE 
MINIATURE SET 


oy 


UL APPROVED miniature set. 30 screw 
type bulbs in petal shaped sockets. Bulbs 
have permanent filaments and if one goes 
out the rest remain burning. Set avail- 
able in green or ivory wire and sockets 
and with colored or clear bulbs. 


24 lite model also available 


JULIUS KUPFER, INC. 


Mfgrs. of Xmas Lite Sets & 
Display Specialties 
79-10 ALBION AVENUE 
ELMHURST 73, L. I., N. Y. 
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SANTA CLAUS SUITS 


To make your Santa look real... and at low cost to you’ 
No. A-lI—THE SUIT. Beautiful No. A-9—FINEST QUALITY outfit made of 
and lush soft Velveteen Suit RED VELVETEEN. Consists of overblouse, 
with REAL WHITE FUR trimmed pants and velveteen hat trimmed with white 
on hat, overblouse and leggings. PLUSH. Heavy weight leatherette belt with 
Black patent leatherette belt large gilt buckle, leatherette boot tops with 
with large gilt buckle. white plush trim. Large size only. 


$115.00 without wig & beard $75.00 without wig and beard. 

No. A-5—DE LUXE RED VELOUR OUTFIT, without wig & beard... ..$57.50 
SANTA WIG & BEARD SETS 

100° Nylon Wig & Beard Set, Standard... ..$19.90 


Deluxe Nylon Wig & Beard Set—50% fuller- thon Stenderd $29.50 
Super DeLuxe Nylon Wig & Beard Set—100% fuller than Standard. .$39.50 
Soran Wig & Beard _ $12.50 


wan ones  |HERZBERG-ROBBINS, INC.” 


IMMEDIATELY! =| 119 W. 30th Street, New York 1, N. Y. 
ORDER NOW! PEnn 6-3585 4 








IMPORTED MATERIALS 
FROM HONG KONG AND JAPAN 


for window and interior 


@ SPECIAL DISPLAYS 
@ PERMANENT DECOR 























Versatility and distinctive beauty unlimited 
. ready for instant adaptation to 

your own ideas and designs. Natural and 
lacquered finishes. Many other imported 
items, not shown, including furniture, 
chests, lamps, solid brass hardware, room 
dividers, figurines, wall decorations .. . 

in fact, you name it, we have it! 


Samples sent for inspection at nominal 
cost... refunded when returned. Write for 
complete information and prices. 


RITTS CO., Dept. DW, 2221 S. Sepulveda, Los Angeles 64, Calif. 

















MERKLE-KORFF 


Handbook of Ideas 
for getting 
Action into Displays 


Merkle-Korff—the oldest name in dis- 
play turntable manufacture, with over 
25 years’ experience and hundreds of 
thousands of units in service — offers 
this profusely illustrated handbook of 
suggested applications for MOTION. 
DISER Display Turntables. 

20 basic and varied motions that 
can be applied in hundreds of ways 
to dramatize any product or theme are 
fully illustrated and accompanied with 
construction notes and diagrams. 

Capitalize now on the many ways 
of getting dramatic action into your 
displays at minimum expense with 
Merkle-Korff MOTIONDISERS — 
the turntables with unfailing depend- 
ability during long life. 

Ask for your copy of this idea- 
jammed handbook today — Bulletin 
No. 2050, 


ae— MERKLE- 


— f f & = oe 
o MM be, 
> - 


*. Bu 


GEAR CO. 


221 N. MORGAN ST., CHICAGO 7, ILL. 
MOnroe 6-1900 











—Above left, Lee Howery shows a displaylady how to dress a mannequin properly . . . Above right, 
he indicates the proper placement of a mannequin in a display setting— 


Two-Week Display Course 


Established 


State supports traveling in- 

structor in display techniques 

to teach merchants the funda- 

mentals of better display . . . 

Free consultation available for 
problems 


chants make for a prosperous state. The 

state also believes that behind every win- 
dow there exists a wealth of additional sales 
dollars for the merchant who knows and 
employs effective display principles and tech- 
niques. 

That is why a practical two-week display 
training program has been developed by the 
Distributive Education Department at In- 
diana university and the Vocational Divi- 
sion of the Indiana State Department of 
Public Instruction. 
It is now in its 
second year. 

At the head of 
the program is J. 
Lee Howery, director 
of the retail display 
program and a 
member of the IU 
Vocational Educa- 
tion faculty. A na- 
tive Hoosier, Mr. 
Howery attended 
the John Herron 
Art Institute in In- 
dianapolis, the Ray 
Vogue School of 
Design in Chicago 
and Indiana university. His youth belies 
his several years experience in metropoli- 
tan department store display departments 
and work with small community retail 
stores. 

The most unique facet of this program is 
that the university sends Mr. Howery to the 
students instead of requiring attendance at 
the university campus. Community Cham- 
bers of Commerce or retailers’ associations 


i ames believes that prosperous mer- 


—J. Lee Howery — 


by Indiana 


supply the classroom and a minimum of 25 
participants, usually professional displaymen 
and owners of smaller stores. There is no 
expense to the stores or class members, 
since space is usually available free. 

First week of the program consists of a 
group of lectures and discussions at which 
problems and solutions are presented in all 
phases of visual merchandising, window and 
interior display. These sessions include 
discussions of the principles of design, as 
related to display; the use of color and 
color psychology and how it affects sales; 
proper use of lighting; latest trends in mer- 
chandise displays; of recent developments 
in display aids; the construction and re- 
vamping of display props; effective use of 
signs and sign copy and the repair and care 
of mannequins and wigs. 

During the second week, Mr. Howery 
provides individual consultation upon invita- 
tion of individual stores to assist with spe- 
cific display problems. 

Throughout the program colored slides 
are used to illustrate the principles and tech- 
niques of display that many merchants have 
successfully used to sell merchandise, and 
there is an assortment of brochures, maga- 
zines and photographs pertaining to display 
for the merchants to have or borrow. Any 
sales literature and catalogues of manufac- 
turers and distributors would be welcome 
to add to present supplies, Mr. Howery says. 

In addition to these clinics, Mr. Howery 
maintains a complete schedule of activities 
at the university. He is compiling a file 
of display material suppliers for the benefit 
of anyone wishing to write to him for par- 
ticular information of this sort. There are 
occasional retailing clinics such as_ the 
Retail Hardware Association’s visual aids 
division meeting on the campus and he con- 
tributes lectures to them. He also presents 
a three-day lecture on display at all high 
schools in Indiana having distributive edu- 
cation courses for the benefit of students 
considering display as a career. 

Merchants of other states should use this 
program as a guide and example to assist 
them in organizing similar clinics of their 
own. Its success so far seems to warrant 
imitation. 


DISPLAY WORLD 








R ° 4 ° 





NOVEMBER, 1934 

William Schmidt became display director 
for the three Schuster stores in Milwaukee 
after 14 years with that organization. He 
succeeded John W. Trimm. 

First prize of $200 in the national “A-B-C”’ 
percale display contest was won by Frank 
Early, Gilchrist Company, Boston. Winners 
of $100 and $50, respectively, were Lothar 
Dittmar, D. M. Read & Co., Bridgeport, 
Conn., and L. A. Einhorn, Hess Brothers, 
Rockford, II. 

David Lillis, formerly with Oppenheim 
Collins, Buffalo, and Bedell’s, Detroit, took 
over the display department of Hens & 
Kelly, Buffalo. He replaced Philip Bellanca. 

C. R. Crawley, formerly of the Hub Cloth- 
ing Company, Savannah, joined The Big 
Store, Auburn, N. Y., as display manager. 

W. L. McCurry, past president of the dis- 
play club of Shreveport, La., and of the 
Southern Display men’s Association, died in 
Veterans’ Hospital, Alexandria, Va 

Jerome Walter resigned as display man- 
ager of Lane Bryant, Inc., New York City. 


NOVEMBER, 1949 

California’s part in display was the key- 
note of the fourth annual Display Market 
Week scheduled for the week of January 
29 under the sponsorship of California Dis- 
play Industries. A Hollywood starlet named 
“Miss California Display” was selected to 
welcome visitors. Los Angeles stores were 
cooperating by having their displays done 
in the typical California style. 

Ralph Nevling was elected to the presi- 
dency of the Milwaukee Display Club. He 
was assisted by Neil Peacock, first vice- 
president: George Lull, second vice-presi- 
dent; Phil Weidig, treasurer, and Betty 
Sands, secretary. 

Stanley E. Thompson, display director of 
The May Company, Los Angeles, and presi- 
dent of the Southern California Display 
Club, acted as moderator for a display clin- 
ic conducted between members of store man- 
agement and local displaymen. 

Mrs. Gwen Epting, display director for 
Kirven’s, Columbus, Ga., won the first prize, 
an expense-paid trip to Paris, in the Len- 
theric national display contest. 

K. Francis Hildreth, display director of 
J. N. Adam & Co., Buffalo, was elected to 
the store’s council. 





Jack De Weese Displays 
In Larger Showroom 

Jack De Weese Displays, formerly located 
at 51 N. E. 14th street, Miami, is now lo- 
cated in a larger showroom at 818 Biscayne 
boulevard. He will continue to serve his 
customers with all types of display fixtures, 
fabrics, papers and props. Mr. De Weese 
is well known in the display field, having 
been in Pittsburgh and Dayton, Ohio, before 
going to Miami 14 years ago. He is always 
happy to welcome any friends when they are 
in the Miami vicinity. 
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“S/GNPRESS’ 


ied 
: SHOW CARD AND POSTER MACHINE 


43 a Feate?! SPEED----SIMPLICITY 










Ja LOW OPERATING COST----LONG LIFE 


MODEL “M0 88 ras seatons 


With new “Magnetic” type 


lock up. Greatest advance- Gabardine Vachets 
ment in sign machines within 


last 25 years. SPEEDS UP They‘re Reversible 
$92 






OPERATION and provides 
complete flexibility of type 
arrangement. 


MODEL “B" _ EEREEERE 


A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at m : A _— 

low cost. fy. — “ 

Many national chains have sSaS2 ; ates 
from 50 to 500 or more Sign- “ae 

press machines in use. 


MOVEL M-1422 — Fy 22 — oe ga one tor 
MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 
DISPLAY EQUIPMENT CO. — BOX K-144, ADRIAN, MICH. 
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refreshing new displays .. . 


VICRTEX V.E.F. FABRICS 


* YOUR IMAGINATION 


Vicrtex’ glowing colors and deep-sculptured patterns create moods of 
warmth, luxury, excitement to flatter and complement merchandise displays. 





Patterns that simulate wood paneling, raw silk, grass cloth, leather, plus 40 
others will stir your imagination to new heights. 

Practically indestructible, VICRTEX V.E.F.* won't chip, crack, peel or 

fade — stain, soil and flame resistant wipes clean with a damp cloth. 
Reusable; will last for years. 





Write today for swatches, prices, descriptive literature. 


*l inyl 


L.E. CARPENTER & COMPANY, INC. oo ae 


356 FIFTH AVENUE @ NEW YORK CITY 1 @ Phone: LOngacre 4-0080 














SPRING 
GREEN! 


3 day SERVICE to Chicago, Mil- 


waukee, Detroit area. 


3 day SERVICE to New York, Phila- 


delphia, Boston area. 
6 day SERVICE to Los Angeles, San 


Francisco area. 


3 day SERVICE to Miami, New 


Orleans area. 


“NATURALIKE” 


GREEN GRASS 
DISPLAY MATS 


@ The natural look of living grass 
@ Fire-proofed and mildew-proofed 


@ Special sizes made to order in 
any length and width. 


MEMORIAL 
GRASS CO. 


521 EAST 7th STREET 
UHRICHSVILLE, OHIO 


40 years’ manufacturing experience 
in serving display needs. 








Greatest Values in U.S.A. 


SHOW CARD PRINTERS 


SS 14-22 $298.00 

M 16-32 $398.00 

Giant 26-42 $750.00 
FOB New York 


JACK M. SIDER & CO. 
2037 Stanley 
Montreal, Que., Canada 











ATTN: 


X-MAS STREET DECORATORS 
ALUMINUM FOIL GARLAND 


12" wide —3 ply —triple taped 
nylon cord center 
All Colors — Combinations 
Write for literature — dealer discounts. 


Manufactured by: 


INDUSTRIES, Inc. 


1211 E. Fayette St., Box 122, Syracuse, N.Y. 
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Clark Butler Opens 
New Showroom, Warehouse 

Clark Butler Creative Sales Co., tormerly 
of 3116 East 18th street, Sioux Falls, S. D., 
has opened new showroom and warehouse 
at 121 N. Phillips avenue of the same city. 
Over 7,000 square feet of showroom space 
will be utilized in showing a complete line 
of store fixtures, foliages, papers, figures, 
indoor and outdoor displays. Store supplies 
such as hangers, dividers and tags will also be 
supplied. Installation service, showcard service 
and store planning is also provided. The firm 
covers all of South Dakota, and parts of 
North Dakota, Minnesota, Iowa and Ne- 
braska. 


Don Downs, Design Firm, 
Joins SPC at Los Angeles 

Sales Promotion Center in Los Angeles 
announces the recent affiliation with Don 
Downs and Associates, a design firm which 
incorporates interior planning with merchan- 
dising in department stores, specialty shops, 
offices and showrooms. Heading up _ the 
firm is Don Downs, who has specialized in 
this type of work for the past 15 years, hav- 
ing formerly been associated with Adaptable 
Store Equipment Co. and Weber Showcase 
and Fixture Co. 

During the past year and a halt the firm 
has extended its service throughout the 11 
Western innumerable  in- 
dividual design projects, some of the regular 
accounts include such firms as F. C. Nash, 
Wineman’s and McBratney’s department 
Design services are also utilized by 
Adaptable Store Equipment Co., L. A. Darl- 
ing Co., several state colleges and many 
others. 

Telling of future plans, Mr. Downs said, 
“We have recently returned from a fascinat- 
ing trip to Norway. While there we con- 
sulted with many furniture and accessories 


states. Besides 


stores. 


manufacturers with respect to our designing 
and importing their merchandise for resale 
in the United States. As a result, we now 
have on display at Sales Promotion Center 
a number of highly styled pieces of Nor 
wegian-contemporary furniture. 

Recently, in cooperation with Sidney New- 
hoff Associates, our design firm has em- 
barked upon a joint venture to organize and 
promote a new and stimulating program for 
Sales Promotion Center. It is our intent to 
incorporate at one point all allied trades 
which cater to department stores, specialty 
shops, offices and showrooms in order to 
enable a merchant or purchasing agent to 
fulfill all his needs at one central location.” 


New Flexible Ink 
For Polyethylene 

Rubbagrip, a new marking and decorating 
ink which can be used on treated or un- 
treated polyethylene plastic, has been de- 
veloped by Rubba, Inc., 1015 E. 173rd street. 
New York City. It remains permanently 
flexible and does not chip when flexed. It is 
also excellent for marking or decorating 
other plastics where flexibility is of im- 
portance. 

This new ink comes in a variety of colors, 
opaque and translucent. It works well on 
plastic panels formed into curved shapes, 
as the lettering or design can be applied 
on the flat surface and will not crack when 
bent. This has been a display problem often 
in the past. Write tor samples and other 
information. 


Plastic Flower Exports 
From Japan Rise 

Kxports of artificial plastic flowers by 
Japan increased 60 per cent in the second 
quarter of 1959, compared with the same 
period of 1958, according to the Finance 
Ministry of Japan. 
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Traveling "Main Street, U.S.A." 
To Tour Nation 


The contributions of the nation’s retailers | 


to the American way of life will be com- 
imemorated beginning next vear with a spe- 
cial traveling exhibition train which will 
visit some 200 cities over a five-year period. 





The exhibition, entitled “Main Street, | 


U.S.A...” is being sponsored by the Henry 
Ford Museum and Greenfield Village of 
Dearborn, Mich. 

The National Retail Merchants Associa- 
tion will lend its full support to this novel 
presentation of retailing’s history, according 
to Edward F. Engle, manager of the Asso- 
ciation’s Sales Promotion Division. 

Reminiscent of the special “freedom 
trains’ which have toured the nation, the 
“Main Street, U.S.A.” exhibit will travel 
in two specially designed railroad cars. The 
exhibition will be based on the Henry Ford 
Museum’s permanent display of a street of 
19th century retail shops. Atmosphere will 
be maintained by planked and cobblestoned 
“streets” installed on the train and _ by 
adapted 19th century illumination. Store 
fronts will be authentic replicas of the stores 
of that era. 

Among the early shops to be featured in 
the exhibit will be the “cracker barrel” gen- 
eral merchandise store which was the fore- 
runner of today’s modern department store 
and in which much community business was 
transacted. Other stores to be featured will 
be the old-time blacksmith shop, an early 
apparel shop, the apothecary, jewelry shop, 
meat market, tin-type studio, and the gun 
and locksmith shop. 

The basic purpose of “Main Street, U.S.A.” 
is to pay public tribute to the American re- 
tailer for his contribution to the nation 
over the years. It is estimated that some 
five million consumers, including many stu- 
dents and teachers, will visit the exhibit dur- 
ing the five-vear tour. 


New Directory Contains 
2,830 Shopping Centers 


The 1960 Directory of Shopping Centers 
in the United States and Canada has been 
published and is being distributed to the 
trade by The National Research Bureau, 
Inc., 415 N. Dearborn street, Chicago 10. 

The completely revised edition lists 2,830 
suburban shopping centers located in the 
United States, Canada and Puerto Rico. 
This represents an increase ot 900 centers 
over last year’s count. More than 10,000 
additions and corrections were made to 
bring the 1960 edition up to date. It was 
necessary to go to a 3-column format and 
larger page size to accommodate the added 
information in this year’s Directory. Con- 
tents include data on the location and ad- 
dress of center, phone number, the size and 
cost, date opened, availability of rental space 
and number of parking spaces. In addition, 
a total of 21,004 individual tenant stores and 
offices and 3,482 shopping center personnel 
are listed, including managers, developers, 
leasing agents, architects and others. 

In an effort to keep pace with the rapid 
growth of shopping centers, monthly sup- 
plements are mailed to each Directory buy- 
er at no charge. The price of the 356-page 
Directory is $25 and is available for 10-days 
free examination. 
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Display Directors Love 


BUTLER 


Display Products 


Butler Stands for Service! 








R. B. KULHMAN, Display Director, THE LAMSON BROTHERS CO., TOLEDO, says: 


‘‘We design our window and interior backgrounds 
with Butler Sun-Fast Seamless in mind and get quick, 
easy to install displays. We find the Butler Seamless 
range of 47 fashion-first colors more economical to 
use than paint. Our display staff appreciates the elli- 
mination of the paint drying problem, too. We depend, 
of course, on the fine service of our Butler distributor 
to deliver Butler Seamless and countless color-coordi- 
nated novelties when we want them, where we want 
them and on time every time!’ 


Superior Fashion Colors - Superior Service - Superior Rigidity - Superior Uniformity - Super Sunfastness 


WRITE OR WIRE. COLLECT FOR FREE SUNFAST SEAMLESS 
SWATCHBOOK AND CATALOG OF DISPLAY SPECIALTIES ... 
and name of your nearest Butler Distributor. 





Longacre BUTLER PAPER NEW YORK CORP. 
4-8178 Room 703, The DISPLAY CENTER, New York 
400 Eighth Avenue, New York 1, New York 
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NATURAL PREPARED 
FOLIAGES , WOOD 


TROPICAL 
ACCESSORIES 


+ CALIFORNIA 
¢ FLORIDA 
¢ PHILIPPINES 


AVAILABLE AT YOUR 
DISPLAY SUPPLY HOUSE 


Benson Company 


202 E. Pacific Coast Hwy. 
Long Beach 6, Calif. 

















CONDENSED BLOCK 
MAGNETIC LETTERS 





Here’s a new face in the famous plastic 
letters that stick to steel. Compact. 
high gloss Condensed Block letters are 
the fast and easy way to stylish signs. 
Free Folder on all three styles of Jiff- 
e-sign Letters — See your Jobber. 


ERROCRAFT 


MORGANFIELDO. KY 


—By Bob Cain, Emporium, San Francisco— 


SAN FRANCISCO REFLECTS 
CORDIAL ATMOSPHERE 


[Continued from page 21] 
words “Pink Jade,” accented the scene, while 
smartly dressed female incidentals glorified it 
\nother leather promotion was found at 
Macy’s where James Stewart 1s the display 
Cleverly using cut-outs of animals 
often fabricated imto 
leather, calf, goat and sheep, he developed a 


director 


whose hides are most 


carousel effect. The animals were on poles 
at different heights giving the feeling of the 
associated with the 
then tied to 
as swagged along the poles and 


up-and-down motion 


merry-go-round Ribbon was 
them as well 
mannequins 


extended to the hands of the 


that were placed, one each, by the animals. 


Of course, they were partially costumed in 
leather goods, jackets and shoes in the photo 
shown, in bright colors with the animals being 
in the same colors for added impact. 
Glassware received a dramatic setting at 
Proom, the display director. 
pattern 


developed his 


Gump’s by Al 
inspired by the name of the 
which was “Starlight,” he 
theme in a midnight blue setting with white 
cut-outs of stars suspended. At intervals on 


seing 


these, glassware was attached, then lighted by 
a clear miniature spot light creating a spec- 
tacular setting. 

Depth was effected by the added application 
of smaller white stars on the midnight blue 
floor and background that so _ realistically 
simulated the sky, and the pattern was identt- 
fied by hand lettering in white on the back 
wall. 

Reinforcing the main copy, which read, “Re- 
turn to elegance in decor,” Leo Kenney, dis- 
play director at W & J Sloane, emphasized 
this trend in his windows during a store-wide 
promotion of Scalamandoe’s in relief. 


He suspended the fabric, which was in 


royal blue tones, along the back wall and 
stretched it over a platform on the floor, and 
accented it with a contrasting blue silk bro- 
This was draped richly to the left. 
further enriched the 
These were an exquisite cut glass 
urn filled with blue irises and daintily placed 
white pedestal, and an 
antique marble and bronze clock and candle- 
sticks 

Garden windows served well for presenting 
fashions at the White where 
George Somers is the display director. The 
backgrounds tie-in (akland’s 
“Home and Garden Show.” 


cade. 
Klegant accessories 
sett ng. 


on a felt-covered 


dress House 


were a with 

In one of the windows, a grilled stone wall 
and a mosaic pool accented an orchid garden 
scene. Beautifully costumed mannequins were 
then interspersed among the erquisite flower 
groupings, and a white gravel floor added an 
airy cheerfulness to the composition. 

Many fashion extravaganzas adorn the win- 
Saks Fifth Avenue throughout the 
year, but none seem to have the fascination of 
their traditional promotion where 
everyone seems to participate. Customers put 
on costumes and assist in an egg hunt and 
large party for children; the store’s windows 
and interiors are gaily trimmed making Saks 
synonymous with Easter. 


dows of 


Kaster 


This year’s theme was “Alice in Wonder- 
land.” Jack Johannsen, display director, had 
Alice and all her friends in scenes throughout 
the windows. There was the white rabbit, 
blue caterpillar, Cheshire cat, mad hatter at 
the tea party; and even Humpty Dumpty got 
into the act. 

All the windows are institutional ones, and 
only the dignified, subtle caption, which read, 
“An Easter wish from S.F.A.,” carried any 
hint of commercialism. 

The window scenes were trimmed with 
ornate oval frames against an aqua green 
background with appliques of many different 
colored flowers. 
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Heath Rejoins Lawter 
As Advertising Sales Exec 
Jack C. Heath has been named manager 
of sales of all fluorescent products, accord- 
ing to an announcement by Daniel J. Terra, 
president of Lawter Chemicals, Inc., Chi- 
cago. He will also be responsible for the 
aii advertising of 
all Lawter 
products. Pre- 
viously man- 
ager of adver- 
tising and 
public. rela- 
tions for Col- 
lier Carbon & 
Chemical 
Corp., Los An- 
geles, since 
1956, Mr. 
Heath is _ re- 
joining Law- 
ter after three 
years on the 
_ West coast. 
— Jack Heath — Prior de 
1956, he was 
associated with Lawter for over seven years 
in advertising and sales management assign- 
ments. In his new position, Mr. Heath's 
duties will include co-ordination of all sales 
and promotion activities for Lawter’s broad 
line of fluorescent coatings and pigments. He 
will make his headquarters in the firm’s Chi- 
cago plant at 3550 Touhy avenue. 






A 


Revolving Color Wheel 
Announced by Nesbit 

A new slow revolving color wheel contain- 
ing red, blue, green and yellow lens which 
rotates past the lamp eight times per minutes 
has been developed by Nesbit Industries, 
Inc., 1823 Milwaukee avenue, Chicago 47. 
For indoor use only, it comes complete with 
three-watt electric motor but without bulb. 
Write to the firm for prices and information. 


Sign Letters Attach 
To Fluorescent Tubes 

Versalite is an illuminated sign that looks 
like neon yet is changeable, simple, inex- 
pensive and brilliant. The wording is made 
by snapping plastic units over an ordinary 
fluorescent tube that acts as the power 
source. A color brochure which shows the 
advantages is available upon request from 
Ruby Lighting Maintenance Corp., 3512 
Ross avenue, Dallas 1. 


Brochure Available 
From Phipps Studios 

Hardie Phipps Studios, creator and manu- 
facturers of sculptured, mechanical and con- 
ventional displays, has a brochure describ- 
ing his various units which is available. 
Units are for sale or rent. The firm claims 
to be the South’s most complete display 
service, providing designing, creating and 
installation facilities. It is located at P. O. 
Box 7004, Memphis 18, Tenn. 





Garment Rack Catalogue 
Now Available 

United States Display Co., Copiague, L. L., 
N. Y., announces a new catalogue showing 
the firm’s complete line of garment racks. 
Inquiries are invited. 
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of CALIFORNIA 


true action! 


manner. 


MANHATTAN 
MOTION 
MANIKINS -_ 


4 WEST 16 ST. ae 
NEW YORK CITY 11 


California Distributor: 





Capture the “Whagic 


Specify Manhattan Motion Manikins to convey 


Your latest modes, shown on Manhattan action 
figures, will come alive in the true California 


These luxurious high quality fiberglass plastic 
figures feature the finest Pugdin wigs. We offer 
a complete line of lightweight ladies’, men's and 
children's figures. Photos and details on request. 









CREATIVE PROMOTIONS OF CALIFORNIA, INC. 
3820 Grove Street Oakland 9, Calif. 








wb AM 


COUNTER DISPLAY STANDS 


No. 667—Adjustable Easels—Aluminum, 2” high, for small No. 650—All Purpose Display Easel—Covered in resilient 

hard-to-display items $2.25 Doz. white plastic, 4” high $2.40 Doz. 

No. 710-—Plate Stand—Nickel plated, 3” high, display any No. 655—Larger version of All Purpose Display Easel— 
$1. 





shape plate securely 68 Doz. white plastic covered, 6” high $4.20 Doz. 
No. 711—Same as No. 710 finished in brass (not shown). No. 700—Plate and Tray Stand—Holds plates or trays 
$2.10 Doz. 6” to 18”, brass finish $2.70 Doz. 


Jobbers Inquiries Invited 
ROBERTS COLONIAL HOUSE, INC. @ 300 EAST 152nd STREET © HARVEY, ILLINOIS 
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Force Attention, Increase Advertising Value 


REZELERS 
® ELECTRIC COMPANY 


3055 RIVER ROAD RIVER GROVE, ILL. 


FLASHERS 


Since 1900 














FINEST Dyed 
BURLAP 


—-20 Colors 
36 and 52” wide 





Grass Mats — 314 x 6 feet 
Always IN STOCK 





Linen Theatrical Gauze — Fishnets 


VAN ARDEN FABRICS MNERS. 
110 Murray Street New York 7, N. Y. 


CLASSICAL / 





WOOD COLUMNS 


COLUMNS CARRIED IN STOCK 
OR MADE TO DETAIL 


COMPOSITION ORNAMENTS for Woodwork \~ 


4% %" 


Established over 50 years “ 


AMERICAN WOOD COLUMN CORP. 
913 GRAND ST., BROOKLYN 11, N. Y. "a 
STagg 2-3163 


i\ \, 
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PROX y MANIKIN 

i SHIRT FRONTS 
Dress up display manikins with Proxy 
Shirt Fronts and keep your store’s shirts 
Manufactured in 


on the sales counters. 


the sanforized 


Troy tradition, theyre 
shrunk in combed broadcloth or combed 
W hite collar size 15. 


$14.75 per doz. 


oxford. only in 


(short point style illustrated) 
Specify collar style when ordering. 
® Short Point 
e Oxford B. D. 
Packed '/2 doz. to box. 2/10 EOM, FOB Troy, N.Y. 

Order From 


THE DUBLIFE COLLAR CO. 
295 Madison Ave., N. Y. 17, N. Y. 


® Conventional 
e Widespread 





.... Uisplay creators 
display manalactarers 


Home of 


CTzelalele (om Grell: 


avid hamberger inc. 


WES! -JSist SIKCES 
NEW. YORK 
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—Adjoining windows repeat Oriental theme at May Co.-South Bay— 


MAY COMPANY OPENS SEVENTH 
SOUTHERN CALIFORNIA STORE 
page 25) 


Continued from 


aisle, with graphic illustrations on columns 
which identify the various departments and 
makes shopping easter. 

Displays for the grand opening teatured 
exotic rattan pagodas on the ledges of the 
main floor. They were accented with natural, 
green foliage at the base, and had bird 
cages suspended within them with yellow 
canaries happily chirping away 

The windows were also transformed into a 
feeling of exotic splendor. The main 
simulated a complete Japanese garden. [t 
included a shoji house, a very realistic ori- 
ental garden, which was composed of a di- 
condra lawn, natural rocks, pools of water 
with exquisite cranes in one of them in the 
process of drinking water; natural foliage, 
oriental bushes and flowers 
with concrete, ground lamps. 

Mannequins in different action poses with 
oriental hair-dos and dressed in_ yellow 
fashions were cleverly interspersed through- 
out the The yellow and 
oriental was ad 


one 


trees. accented 


fashions 
continued in the 


scene 

feeling 

joining windows. 
John Corliss is the display manager. 


Flag Display Stand 
Provides Hidden Blower 


A remarkable new flag display stand de- 
signed for use as a centerpiece in patriotic 
window and floor displays is announced by 
D. C. Turner, Inc. Named the “Minute- 
Man Power-light Flag Display Stand,” it 
combines a flagstaff, jet-stream blower and 
bright spotlight in a single striking unit to 
permit the carefree illuminated wafting ot 
Old Glory simply and easily for national 
holidays and celebrations. 

Of sturdy, welded tubular steel, finished in 


black enamel, the 7-foot tall stand includes 
a large, 2 foot by 3 foot silk flag in the 
ofhcial 49-star design (50 star flags supplied 
tree as soon as available). A base-mounted 
“start-stop” button operates both quiet cen- 
tritugal fan and shielded 75-watt floodlamp. 
Kach unit is equipped with a heavy duty 
20 toot cord including plug for standard 
110-120 volt outlet. Complete de- 
tails and brochure available f 


trom D. C., 
Turner, Inc., 165 North Water — street, 
Rochester 4. N. Y 


electrical 


COMING UP! 


National Children’s Book Week 
Cat Week International 
Thanksgiving March for 
Muscular Dystrophy Nov. 1-29 
Religion in American Life Month. Nov. 1-30 
*“Marine Corps Birthday Nov. 10 
*Veterans Day Nov. 11 
Christmas Seal Sale Nov. 15-Dec. 31 
National Farm-City Week Nov. 20-26 
National Latin America Week Nov. 22-28 
*Thanksgiving Day Nov. 26 
Junior Chamber International Day :i 
*Bill of Rights Day » 
*Christmas Day + 
*Channukah 26 
*New Year’s Eve Dec. 31 


(DISPLAY WORLD will be glad to fur- 
nish the name and address of any spon- 
sors of the above-mentioned events. Many 
of them make available free posters or other 
display material, as well as ideas for dis- 
plays tying in with the occasion. Simply 
address your request to the Editor, DIS- 
PLAY WORLD, Cincinnati 1. 


*These observances of a national nature do 
not have specific sponsoring organizations 
supplying promotional materials; however, 
local groups can usually be contacted. 


Nov. 1-7 
Nov. 1-7 
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Adler-Jones President 
Dies Following Accident 

Sylvester T. McNamara, 56, president of 
Adler-Jones Co., Chicago display firm, died 
on Friday, October 2, in St. James hospital, 
Chicago Heights, about eight days after he 
suffered scalding burns in an accident in his 
home. He had spent his entire professional 
life with Adler-Jones 1921, serving 
as president the past ten years. 

Mr. McNamara was well known through- 
out the display industry, but particularly 


since 


posta 


—S. T. McNamara— 


through the South and Southwest, where he 
traveled for more than 30 years. 

Services were conducted Tuesday, October 
6, at St. Joseph’s Church, Homewood, IIL, 
followed by burial in Holy Sepulchre Ceme- 
tery, Worth, III. Survivors include his 
widow, Bernice, three sons and one daughter. 

No doubt this is a tremendous shock to the 
firm which owes so much of its success to his 
leadership. He will be missed by all who 
knew him. 


Wanted: Original Items 
For Packaged Parties 

Mr. and Mrs. Paul Hochman, who oper- 
ate a unique firm called Parties Unlimited 
at 3107 M_ street, N.W., Washington 7, 
D. C., has issued a plea for surpassingly 
unique items that could be used in their 
packaged parties. Mr. Hochman laments 
that he has scoured the world over, almost 
in vain, for favors and decoratives that are 
original and unique. The parties he pack- 
ages range from those sold through stores 
at $6.95 for a party of eight children to enor- 
mous elaborate parties bought mainly by 
government diplomats and sent throughout the 
world, complete with baked goods and even 
ice cream — packed in dry ice. 


Jo-Bar Displays, Miami, 
In Larger Quarters 

Irving Rosenbush of Jo-Bar Displays, Inc., 
announces that this firm has moved from its 
former location at 18457 W. Dixie Highway, 
North Miami, to a larger Miami show- 
room at 818 Biscayne boulevard. After one 
year in his previous location he found the 
demand for re-conditioned mannequins, 
forms, fixtures, etc., warranted another move 
to enable him to give improved and more 
prompt service to his customers. 
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For Free Brochure write: 











Today 





Patio Cascade 


No plumbing required. Assembled in 15 min. 








by RACECRAFT 


's finest self-contained waterfall unit. 











RACECRAPFT 474 carve 






INQUIRIES 
INVITED 









ia 


y Ave., South San Gabriel, Calif. 




















No 


month 


“Jacque” Weinbrecht (advertising man- 


age 


girl 












ad will appear in this space this 


DISPLAY WORKS 







for as 
r) was very busy with new 6 lb. 7 oz. 


mannequin. Both are doing fine. 














THE FINEST IN 


OUTDOOR CHRISTMAS 
DECORATIONS 


FOR STREETS—BUILDINGS—SHOPPING CENTERS 


See your display jobber for Free Catalogue or write or phone. 


M. E. TAYLOR & SON 


HE 5-5691 


1501 OREGON AVE. 











LONG BEACH, CALIF. 











FOIL PAPER, PUFFING FOIL, BASE 





278-292 Johnston Ave. 





METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


Jersey City, N. J. 





















WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
sates: ge thay Demand elite 
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X 59-10 SANTA FINIALS 

Brilliant celeglass and flitter trim, 
spun glass beard. 

Large—5’4” (with boxes) $230 
Small—26” (without boxes) $24.50 


ZARIA DISPLAYS 


434 Sixth Avenue, New York 11, N. Y. 








LOR SALES 
COMPANY 


INCORPORATED 


7102 East Sixth Street 
Los Angeles 21, California 


of fine 


Manufacturers 


Men's and Boys’ manikins. 
Also the Patented Swivel- 
waist Formaquins in Bur- 


lap and other finishes. 


U. S. Patent No. 2534727 
Canadian Patent No. 49604! 








FASHION SAFARI 
[Continued from page 57] 
Brightly-colored wood chips were strewn on 
| the floor of each window. 

Six windows included examples of the 
famed Stieff German stuffed animals: a 
giraffe, elephant, lion, tiger, gorilla and 
camel. Some of the $400 to $1,500 animals 
came from the shop and the 
others were purchased trom A. F. Swartz of 
New York tor the promotion. 

Windows which did not have Stieff ani- 
| mals had cutout animals designed by Mr. Hong 
| and made by the Marston display staff. Each 

window's tashions were keyed to the “ani- 
' mals” shown. Black-and-white stripes were 
in the zebra window, formal attire in the 
penguin window, monkey fur in the monkey 
| window and a feathered dress in the ostrich 
| window. A sign on each window resembled 
| a zoo’s signs giving the common and scien- 


store's t V 


tific names ot the animal and descriptive 
material about it. 

Since most of the fashions for the “safari” 
were women's styles, a different approach 
was used for the men’s windows during the 
promotion. Because of proximity to Father's 
Day the windows used paper tigers with the 
slogan “Dad’s Day to Roar.” 

A three-day weekend, working day and 
night, before the promotion was the only 
thing that made it possible for the 14-mem- 
ber Marston display staff, supplemented by 
ten other display free lancers and resource 
firms’ employes, to convert the windows 
and store interior into the zoo-jungle set 
ting. 

In-store displays on ledges and elsewhere 
were keyed to the promotion and frequently 
were spotted close to the live animal dis- 
plays. For example, a corner display of 
colorful playwear in “jungle” colors was 


“TRADE PERSONALITIES nai by Gu 





SVP WAS BORNIN CINCINNATI, 


AND FOLLOWED THE MUSIC 
PROFESSION AS PIANIST, 
ORCHESTRA LEADER AND 
ENTERTAINER IN CA- 
BARET UNTIL HE Gor 
MARRIED. 


LOCATED IN CINCINNAT| AS 
SHOE SALESMAN. AND 
ASSISTED IN WINDOW TRIMM- 
ING. FOLLOWED DISPLAY FIELD 
ANP LOCATED IN CALIFORNIA 
AS PISPLAWMAN. THIS LEAD TO 


LARGE GANE FISH. BELONGS 10 


OTHER VOCATION IS PHILAN- 

THROPY, CHAIRMAN OF THE 

BOARD OF MT. SINAI HOSPITAL 
MENS CLUB. 





JUNE 12,1695. AT 18 TRAVELED 


ORGANIZATION OF PRESENT FIRM. 
HIS HOBGY LS FISHING FOR LARGE 


LOS ANGELES ROD AND REEL CLUB. 


EVEN THE Box 
WOULD’ T 


Fir 





OWNER, SYD JACKMAN CO. 
Los ANGELES, CALIF. 
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shown near the cage of equally colortul pea- 
cocks. 

Fashion shows in the store during the 
“safari” were staged in a gilt-covered cage 
of metal rods, patterned after those used by 
circuses for their animal acts. Viewers of 
the shows were seated on gilded chairs. 

A straw-covered booth on the main floor 
was used to sell tickets to the “Fashion 
Safari” shows staged for four days at the 
zoo itself. Floor-walkers helped with the 
jungle illusion by wearing pith helmets and 
elevator operators wore pith helmets, safari 
jackets and Bermuda shorts. 

Four days during the promotion, Marston's 
staged a continuous fashion show at the 
zoo, underwriting all expenses and donating 
all receipts above the zoo’s own transporta- 
tion costs to the San Diego Children’s hos- 
pital. Normally the zoo offers an hour-long 
bus tour of the animal collections. During 
the “Fashion Satari” the zoo’s driver-com- 
mentators for seven such buses donned sa- 
fari-type garb and were joined by fashion 
commentators. 

Seventy-four models wearing zoo-inspired 
fashions, including the Miles White col- 
lection, were stationed at 15 points along 
the zoo tour to model in or adjacent to the 
animal cages. Each of the modeling sta- 
tions was picked because of the relationship 
to the fashion and bird or animal exhibited 
there. 

Evening wear was modeled at the pen- 
guin house, swimwear at the seal _ pool, 
feathered garments in a large bird flight 
cage, playwear at the flamingo lagoon, ma- 
ternity clothes at “stork alley” and bareback 
fashions at the bear grotto. 

The regular occupant of one ot the tiger 
pits was moved and Melton’s staff substi- 
tuted a taxidermist’s tiger, against which a 
model wearing a Miles White tiger-inspired 
formal gown lounged as the “safari” tour 
passed. 

The Marston display staff set up all of 
the modeling ramps and platforms at the 
15 stations in the zoo. Mr. Melton was es- 
pecially proud of the “riverboat” used to 
show playwear at the flamingo lagoon. A 
20-foot ramp 16 feet tall was covered with 
tin painted lilac, deep red, blue and yellow 
to build what most viewers thought was 
actually a boat floating in the lagoon. 

Even with a $24,000 display budget for the 
promotion, Mr. Melton’s staff supplemented 
new acquisitions by reworking numerous old 
display fixtures. Display aspects of the 
“Fashion Safari,” which was classed as an 
unqualified success by Marston’s manage- 
ment, were prepared in just two months of 
work in the second and sixth-floor display 
quarters of the San Diego department store. 


Awards Presented 
For Cotton Week Displays 


The Central Valley Empire Association, 
Fresno, Calif., has announced the winners 
in a recent contest conducted during Na- 
tional Cotton Week in that area. Awards 
were presented to J. C. Penney Co., Rodder’s 
Mademoiselle, Roos-Atkins and Rhodes. 
Each store received a certificate for pro- 
moting cotton, largest crop of the San Joa- 
quin Valley. 
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WHAT EVERY SANTA CLAUS 
WANTS FOR THIS CHRISTMAS: 


A NEW Meyer Jacoby 100% 
DuPont Nylon Wig and Beard Set 


@ Flameproof @ Pure White @ Washable 
@ Lustrous e Combable @ Re-settable 
@ Easy to clean and keep sparkling-white. 








Preferred by professionals everywhere! 
Individually Boxed 


.90 


y oS $7 
MS lifes “cy oi 





34 West 20th Sf. 
New York 11, N.Y. 






& SON, INCORPORATED 
‘Giving and Forgiving for Peaceful Living’’—MEYER JACOBY 











ONLY FLAIR 


HAS THE PHANTOM 


“ANKLE-ROD ! 


15 W. 18th STREET NEW YORK 11, N. Y. 























COLOR WHEEL... |[-=so"r 


: RIG and FORM 
ow Revolving Colors MEN’S WEAR 


Make Christmas Trees Glow! | . 
for Display expertly and professionally 





The most useful book ever written about 
RIGGING and FORMING 
Men's Wear for Display 
by Lloyd L. Buzan 





JZ This is the book display men and store owners 
have been wishing for. With the aid of this book 
anyone can learn how to handle men's wear like 
the famous men's stores. The professional methods 
of rigging and forming men's wear explained by 

. | step-by-step photos (over 375 illustrations) with 
No. 755 revolving red, blue, green, yellow lens, easy to understand instructions. Worth five years 
lampholder kit . . . creates beauty of Northern | | Waiting under, a professional trimmer. Learn, the 
Lights on stainless metal & flocked Christmas Ties, Robes, Shoes, Hats Slacks, Suits on half 
trees. Makes eye-catching interior displays. mannequins, Suits on mannequins, folding, laying, 
Stands or hangs. Stury alum. wheel, chrome and hanging Topcoats — everything from hats to 
base. 110/VA.C. Mot “Ul ; d Write | shoes fully discussed including tools of the craft. 
paSC. AN. WEOLOF UL. approved. rite Don't be without it. Worth ten times the cost. 
for catalog —— jobbers. | 106 pages 9x!2 with hard cover. 


$10.00 postpaid 
| Order your copy today 
| DISPLAY WORLD, Cincinnati MW1, O. 


a | Zleshtt \NOUsTRIES, INCORPORATED 


11823 MILWAUKEE AVE., CHICAGO 47, ILLINOIS 
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FREE! a oe 
Pan Am Travel Posters 


Please send me Pan Am’s 28" x 42" 
Travel Posters. (Check those desired.) 


) Riviera 
Paris 
Norway 
Spain/Portugal 
) Italy 


© Scandinavia 
Madrid 
London 
Japan 
© Hawaii 
Brussels O Alaska 
Germany O Mexico 
1 Boeing 707 Jet Clipper” 


Central America 
Scuth America 
Nassau 
Bermuda 

1 Clipper Cargo 
Caribbean 

O Turkey 
© ‘Round the World 


Name 
Store Name & Title 
Address 


Mail to: Hal Laird, Box 1790, . 
c/o Pan American, 9 island City 1, New York 


—-MARK 


a ee 


sida itaiiacinena ieee ames din en 


| DISPLAY LETTE RS 


Wood letters for interior displays and 
directional signs...all styles and sizes 
in stock ready for immediate ship- 
ment. Write for catalog, price list. 


SPANJER BROTHERS 
1160 N. Howe Street, Chicago 10, Ill. 
Halsey Road, Parsippany, N. J. 


STUDY \Y 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 
women and beginners will 
this course the finest of its 
School founded in 1905. 
Employers: Free to you — 
names of our qraduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, 








W, 





FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 














BRASS & CHROMIUM RAILINGS 


for every purpose 
PORTABLE @ STATIONARY 
VELOUR COVERED ROPE 
S. PARKER HARDWARE MFG. CORP. 
Since 1900 


29 LUDLOW ST., N.Y.C. 2, N.Y. WaAlker 5-6300 
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SPACIOUS LUXURY 
AT HARRIS, RIVERSIDE 
[Continued from page 29] 

white 
tubular 
cabinet below, 
unit. 


and a 
brass 


canopy top are supported by 
rods. Stock is kept in a 
which serves as base for the 


Chinaware is displayed on separate panels 
mounted on the walls of the department 
above stock drawers. Each pattern is dis- 
played by a plate, plus a cup and saucer, 
along with the individual pricemarks. The 
displays are illuminated from overhead 
louvers. Dark wood is used as a toil to 
point up the light colored chinaware shown 
against it. Special feature items are dis- 
played on tables arranged on the selling 
floor. 

The pattern shop is designed with con- 
venient shelf areas below the counter top 
where customers may put their handbags. 
The top of the counter is inclined slightly 
for convenience in looking through pattern 
books. Stock drawers are back of the coun- 
ter, and the cash register is centrally located. 

A specially designed fixture in the draper- 
ies department permits exceptionally good 
display of a wide assortment of drapery 
fabrics. A white wood panel, which is self 
illuminated, built with right-angled bays. 
Draperies are hung on both sides of the 
bays, as well as along the wall section be- 
tween the several bays. 

Very likely, one of the best-remembered 
marks of identification of the interior of the 
store is the watercolor murals that appear 
on the walls ot several departments. They 
were done by the Navajo Indian artist, Jan 
Tsihnahjinnie. They depict scenes 
from tribal life and wildlife. 

Throughout its two floors, the 
Company modern luxury 
for the display of fine merchandise 
the customer may select in leisure. 


various 


Harris 
setting 
which 


store 1S a 


TINTS OF FALL 


IN LOS ANGELES 
[Continued from page 33] 





“Investigate the 
Intriguing at 


that read, 
Holmes look 


tion with 
Sherlock 
$29.95.” 


Ci py 


trimmed costumes decorated 
Robinson-Beverly Hills. All 
was fall merchandise by Givenchy designed 
for Talbott, and included furs, fur-trimmed 
skirts with mat jersey tops, rough wooly 
pants with solid fur tops and knits with a 
fur-trimmed collar and hem line. All 
in solid colors of black, champagne, 
and hot turquoise. 


Fur and tur 
the windows at 


were 
beige 


covered the 
and scatter 
left of the fashion, 
mannequin, a cherub stood 
on a pedestal balancing a tray over his head 
filled with accessories. This object was in 
pearlized alabaster with gold accents. <A 
black streamer laid before it, and in beige 
hand-lettering read, “Givenchy tor Talbott.” 
windows carried a mink 
hat and scarf over an elegant abstract mil- 
linery head on a square base, which was 
placed on the lush floor covering of cork 
scatter. This was then accented with a 
mink rose, and jewelry accessories. 
A small reader beside the composition car- 


Lee Domez, display director, 
walls with a natural cork tabric 
on the floor. To the 
which attired a 


The aCcCessory 


shoes 


ried the definite caption, which read, “Fall 
is furry.” 

All the excitement of a foreign land was 
presented in a sunken living room setting at 

S,arker Bros., where Fred Bower is the dis- 
play director. Colors of the Mediterranean 
coast ranging from antique gold, white, beige 
to persimmon were used while Spanish in- 
uence designs in the accessories completed 
the continental feeling. 

This was heavily accented with potted 
green plants in white glazed ceramic con- 
tainers and flowers in on tables and 
cabinets. 

Treasures from the Far East attracted 
much attention to a colorful window at Rob- 
inson-Los Angeles. Lee Platt, display di- 
rector, developed a brilliant oriental-feeling 
background for the valuable art objects by 
the use of gold and orange-red tones. Gold 
brocade fabric was draped behind a spheri- 
cal-designed screen, which flowed onto the 
floor and was puffed. And another section 
of it covered the fioor, while braided thick 
roping finished off with a large tassel bor- 
dered the ends of the background. 

The original art objects were then grouped 
within this decor. Most of them were on 
the floor and included oriental figures, a 
chess set of solid gold and silver, hand- 
decorated ceramic lamp bases, candle sticks 
plus others. 

Sportswear for casual living adorned the 
windows and main floor interior at May Co. 
Angeles. Against a black floor and 
walls, Stanley Thompson, display director, 
dressed mannequins in colors of dark green, 
red, brown and gold velvets, 
hopsacking materials. 

A white panel suspended in the _ back- 
ground appliqued with spherical cut-outs in 
tones of the merchandise further emphasized 
the exciting Two mannequins, one 
standing and the other lounging on a group 
of scatter pillows, also in the same tones of 
the merchandise, completed the composition 
in each of the windows in this series. 

Platform displayers suspended from the 
ceiling along the aisle of the main floor con- 
tinued the feeling found in the windows. 

Rathbun’s in North Hollywood used the 
touch for an extensive towel and 
bathroom accessories promotion not shown. 
Jay Jones, display manager, decorated the 
back wall with a large antique mirror which 
was enclosed in a gold laden frame with 
black edging. In front of it, he extended 
marbleized wash stands in tones of black 
and pink. One of the bowls was spherical, 
enameled with white gold stripes, and the 
other oblong, white with gold key accent. 
Gold faucets with dolphin handles at one 
basin and swan at the other were coordin- 
ated in design with the soap tray, wash 
cloth and towel racks attached to the wall 
immediately above them. Groupings of many 
different size towels and other accessories 
were then casually strewn over the area. 


vases 


I OS 


corduroys or 


colors. 


classic 





Jeske New Sales Manager 
For Arts and Flowers 

Alvin Jeske, former display director for 
E. J. Corvette, Scarsdale, N. Y., has accepted 
the position of sales manager for Arts and 
Flowers, manufacturers and importers of 
display accessories and foliages, according 
to Harry Menzin, president. 


DISPLAY WORLD 














FEATHERS 
for DISPLAY 
OSTRICH FEATHERS 


all colors and sizes 


MARIBOU in 2 yard strings 


all colors 
Excellent delivery 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7, Pa. WaAlnut 5-5219 














RENT DISPLAY PROPS 


There are 10,000 decorative props in 
the Dice, Inc., warehouse: 


e FIGURES @ FOUNTAINS 
e ANIMALS e SCREENS 
e COLUMNS e TREES 


WHY BUY WHEN YOU CAN RENT? 
SEND FOR ILLUSTRATED BROCHURE 


Dice ff in 


wic. 


6322 DeLlongpre Ave., Hollywood 28, Calif. 
HO 1-9435 





Pe TUT TTT IIL LALLA. 


@ CEASE-FIRE @ PORTO-POST 






Fiameproofing Crowd Control 
Spray Equipment 
@ FLEXIBOOTH @ SWIRLITE 
Exhibit Booths Aluminum Xmas 
Garland 





Filjon Industries, Inc. 
1211 E. FAYETTE ST., SYRACUSE, N. Y. 
Write for literature—Box 122 








PLASTIC PEGS FOR 


Make 
ful letters, 
numerals, 
dots, designs for SIGNS ¢ DIS- 
PLAYS © CONTROL CHARTS. 
Write for literature, samples 
Lumi-plug’ SALES corp. 
15 W. 44th St... New York 36 


*Masonite Corp—Quality Panels 


Send for our free samples of beautiful processed dried 
plants — Fire retardant — Many different colors and 
shades—Act now for processed plants with new colors. 
Asparagus plume, Cat-Tails, Chickory, Lace, Top Tail 
Grasses, are a Few of the Many available plants. 
BSC — DISPLAY DIVISION 
HARTLAND, WISCONSIN 


Maubaitrn 


a letter co. 


* ‘wee caroreaves 


color- 











151 WEST |8th STREET, NEW YORK 11, N. Y. 





USE THE 


EXCHANGE 
OPPORTUNITY 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
REPRESENTATIVES WANTED 
USED DISPLAY EQUIPMENT FOR SALE 
e 
$5.00 Per Column Inch — CASH WITH ORDER 











NOVEMBER, 1959 

















New Darling Catalogue 
Available to Stores 
Darling’s new “Vizusell” visual merchan- 
dising equipment manual and catalogue is 
one of the most extensive, all 


ot inclusive 


guides ever produced in the store fixture in- 


dustry, according to Louis Blasi, sales man- 
ager for L. A. Darling Company. The hand- 
book is full of hundreds of photographs and 
diagrams showing store-tested methods for 
displaying all types of merchandise on walls, 
over counters, and floor units. The colorful, 
84 page Vizusell hand book and catalogue 
can be obtained free by writing the L. A. 
Darling Company, Department 450, Bronson, 
Michigan. 


Kohn Becomes Engineer 
For Lighting Services 

Harry L. Kohn has joined Lighting Serv- 
ices, Inc., 77 Park avenue, New York City, 
lighting designers and consultants, as chief 
engineer, it was announced by the company 
recently. A licensed professional engineer, 
Mr. Kohn received his bachelor of science 
degree from City College of New York and 
his master’s degree in electrical engineering 
from New York university. For three years 
prior to joining Lighting Services, he was 
electrical engineer for Lighting by Feder, 
New York City. Previously, he was con- 
sultant engineer with Gibbs and Hill, New 
York City. 


STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, AND CIRCULATION REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 
1912, AS AMENDED BY THE ACTS OF 
MARCH 3, 1944, AND JULY 2, 1946 
(Title 39, United States Code, Section 233) 

Of DISPLAY WORLD, published monthly at Cin- 

cinnati, Ohio, for October 1, 1959. 

1. The names and addresses of the publisher, 
editor, managing editor, and business managers are 
Publisher, The Display Publishing Co., 407 Gilbert 


Ave., Cincinnati, Ohio; editor, Paul T. Knapp, 407 
Gilbert Ave., Cincinnati, Ohio; managing editor, 
Nathan Silverblatt, 407 Gilbert Ave., Cincinnati, 


Ohio; business manager, Nathan Silverblatt, 407 
Gilbert Ave., Cincinnati, Ohio 

2. The owner is: (If owned by a corporation, its 
name and address must be stated and also imme 
diately thereunder the names and addresses of 


stockholders owning or holding 1 per cent or more 


of total amount of stock. If not owned by a cor- 
poration, the names and addresses of the indi 
vidual owners must be given. If owned by a part- 


nership or other unincorporated firm, its name and 
address, as well as that of each individual member, 
must be given). The Display Publishing Co., 407 
Gilbert Ave., Cincinnati, Ohio. H. C. Menefee. 
Nathan Silverblatt, and David Swormstedt, all of 
407 Gilbert Ave., Cincinnati, Ohio; Stella F. Silver 
blatt, 7360 Brookcrest Dr., Cincinnati, Ohio, Helen 
Swormstedt, 6600 Sorrel Lane, Cincinnati, Ohio, and 
Betty J. Ahrens, 1310 Ault View, Cincinnati, Ohio 

3. The known bondholders, mortgagees, and other 
security holders owning or holding 1 per cent or 
more of total amount of bonds, mortgages, or other 
securities are: (If there are none, so state.) NONE. 

4. Paragraphs 2 and 3 include, in cases where the 


stockholders or security holder appears upon the 
books of the company as trustee or in any other 
fiduciary relation, the name of the person or cor 


poration for whom such trustee is acting; also the 
statements in the two paragraphs show the afhant’s 


full knowledge and belief as to the circumstances 
and conditions under which stockholders and se 
curity holders who do not appear upon the books 
of the company as trustee, hold stock and secur! 
ties in a capacity other than that of a bona fide 
owner. 


5. The average number of copies of each issue of 
this publication sold or distributed, through the 
mails or otherwise, to paid subscribers during the 
12 months preceding the date shown above 
(This information is required from daily, weekly, 
semiweekly, and triweekly newspapers only.) 

NATHAN SILVERBLATT, Bus. Mer. 

Sworn to and subscribed before me this 2th day 

of September, 1959. 


was: 


DONALD E. STONE 
Notary Public, Hamilton County, 
(My commission expires April 2, 


Oho. 
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1961.) | STAMFORD, CONN. 
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SPUN GLASS FIBER 


ANGEL HAIR 


WHITE AND NINE 
HEAVENLY COLORS 


PACKED IN 1-L8. BAGS 





@ Pink @ Light Blue 
@ Yellow @® Aqua 
@ Lilac @ Chartreuse 
@ Red @ Green 

@ Dark Blue 


SPUN GLASS FIBER 


“ANGEL PUFF” 


DISPLAY PANELS 
ft.. width 20 





i> 


@ DIMENSIONS: length 8 
thickness 3 inches 


@ COLORS: 


inches, 


white, light blue, pink 
PRICED RIGHT 


Permalife Glass Fiber Division 
STANDARD ELECTRIC CO., INC. 
BOX 6356 SAN ANTONIO 9, TEXAS 
Distributors Inquiries Invited 











WHITE MICA 





FIREPROOF .. . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 lb. Bags 


U.S. MICA COMPANY, INC. 


26 SIXTH ST. FOREST PARK, 
iLLINOTUS 
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COLOURAMA COLOR WHEEL 


Clips on in a jiffy any PAR38 or R40 
Rugged — Dependabie 


COLOURAMA SALES COMPANY 


Box 1631 SACRAMENTO 8, CALIF. 











CARDBOARD CUT-OUT LETTERS 


Redikut Letters for Exhibits, Posters, Signs, Dis- 
plays, etc. Available in nine popular sizes, nine 
standard colors and also the uncolored letters. 


Write for samples, brochure and prices. 


THE REDIKUT LETTER COMPANY 


185 North Prairie Ave. Hawthorne, California 


( DECORATIVE FOILS 


x P Expanded Aluminum Foil, R P Ex- 

panded Puffing Foil, R P Unexpanded Foil, 

R P Non-Expandable Foil, R P Base Metal 
Write for Samples 


RESEARCH PRODUCTS CORPORATION 
1015 E. Washington Ave., Madisen 1, Wisconsin 











THE SILENT DISPLAY TURNTABLE 


INDOLA 


Capacities 600, 1200 and 2500 pounds. 
For outstanding features 


INDOLA 





8820 Sunset Bivd., Leos Angeles 46, California 


RUSTIC & WESTERN DISPLAYS | 
@ Rustic Frames R U S T | 


. Rustic Boxes 
@ Bird Houses Furniture Co., Inc. 
"Porkcroft"’ 














& Feeders 
BIRCH Poles & Branches Phone NAtional 9-6479 
Williamstown, N. J. 


CEDAR Poles & Slabs 
J 


DISPLAY TURNTABLES 


@ All Steel 
SIZES FROM 34" UP 


illustrated folder 


AMER-STAGE EQUIPMENT 
805 E. 134 St., Bronx 54, N. Y. 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
‘g 2-5693 





@ Heavy Duty 


Write for free 














SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 


Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 








YARDVILLE, N. J. 


CUT-OUT LETTERS 
OF DURABLE COLORED CARDBOARD 


$1 per set. 2” capitals, 





180 letters & numbers per set; 
1%” manuscript, 240 letters per set. Red, black, white, 
green, yellow & blue. Only one color & size per set. 
Reusable adhesive $1 /pack. Order by mail or write for 


C.0.D. is o.k. 


MUTUAL AIDS, Dept. 294 
1946 Hillhurst Los Angeles 27, Calif. 


free samples. Satisfaction guaranteed. 











WOOD and PLASTIC LETTERS | 


AND SPECIAL SCRIPT 


Custom signs — Window — Store 
Mark Reproductions. 


All styles and sizes. 
Directory — Desk — Trade 


— Interested in Solesmen and Jobbers — 


DISPLAY CRAFT 
74 


Martin Door Has 
Display Uses 

The Martin Door, although principally a 
space divider in the architectural field, has 
considerable application in displays and ex- 
hibits, either hung on hinges or free-stand- 
ing. Panels are of 3% inch hardboard on 
which hardwood veneers or plastic laminates 
can be applied; panels are ordinarily 6 
inches or 12 inches wide. 

Panels are continuously hinged with nylon 
fabric which is immensely strong and vir- 
tually indestructible. The door operates in 
an overhead track on steel ball bearing 
wheels with nylon tires, thus eliminating 
the necessity for bottom tracks or guides. 
There are no stock sizes and doors may be 
made to a maximum of 12 feet high and 
40 feet wide. 

Examples of how the doors can be used in 





TASTED IN FIELDS 
INTERIOR PISPLAY — 
DEPT. IMMEDIATELY 
AFTER GKRAPUATION 
FROM THE SCHOOL 
OF THE ART INSTITUE 
OF CHICAGO IN 1948. } 


GO MY DEAR AND 
MAY YouR 


Was APPOINTED TO 
“PRESENT POSITION 
IN IG6G. 


No SPECAL HORGIES. 
JUST A DEEP INTEREST it 
IN DISPLAY 


f 


6 6 





MAS ORES IN DESIGN AT SCHOOL. 


MANAGER, WINPOW DISPLAY DEPT. 


MARSHALL FIELD 6 CO. 


STATE & RANDOLPH ST. - CHICAGO, 


display are: 1. as separators for the long 
unbroken windows now being designed. 2. as 
folding decorator screens used as_ back- 
grounds and props in displays. 

Write to The Leggett Company, 350 North 
Clark street, Chicago 10, for complete in- 
formation. 


Add Wolf & Vine 
To California List 


The name of Wolf & Vine, one of Califor- 
nia’s successful designers and manufacturers 
of mannequins, forms and a variety of dis- 
play specialties, was inadvertantly omitted 
from the list of prominent members of the 
California display industry in the article on 
page 36 of this issue. Please add this name 
to those under the heading of mannequins 
and forms. 





ILL. 








804 W. MAIN ST. 
PORTLAND, IND. 


DISPLAY WORLD 

















Ready for Immediate 
Shipment 


The following (4) Silvestri Mechan- 
ical Units in almost perfect condi- 
tion: 

No. 7605—Dwarf at Stove — Lifts 
Lid and smoke billows out. 
Approx. 5 ft. high. 

No. 7814—Elf trimming Tree — 
Body turns as though trim- 
ming. Approx. 5 ft. high. 

No. 7815—Elf Balances On Gift 
Boxes. Elf sways back and 
forth. 66 in. high. 

No. 7609—Soldiers Marching — 
Plenty of action. Approx. 
4 ft. wide by 3 ft. high. 

Ideal for Toys or Soft Goods. May 
be used separately, or all in one 
display. Unpack and put in your 
window—no touching up. Ready to 
go. Two years old. Phone for 
photos. Price $650.00 for all 4 units 
complete. Original packing boxes. 


Leo Schear Co., Inc. 


EVANSVILLE, IND. 
Attention, Display Manager 


WANTED — DISPLAY DESIGNER 


Capable of designing and illustrating small point of sale 


units. 


Central Connecticut manufacturer, jewelry field 


Model making desirable but not essential. Permanent and 


attractive position. 


All replies in strict confidence. 


Address BOX 11FG 


Care of DISPLAY WORLD 








WANTED — DISPLAY DESIGNER 


capable of designing and illustrating displays for itinerant pur- 
poses, largely in the wearing apparel field; top salary; permanent 


and attractiev position. 


6-4737. 


Write or phone: WOLF & VINE, INC., 
225 S. Los Angeles St., Los Angeles 12, Calif. 


Phone: MAdison 








DISPLA YMEN 


Well trained men are needed 


all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-eds, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 











POSITION WANTED 


Desire position in North Carolina, 
Tenn. or Virginia. Display Man- 
ager. Male, 28, married. Exclu- 
sive Women’s Shop or Dept. Store 
preferred. Proficient in hand let- 
tering, silk screen, Cutawl, Papier 
Mache, Advertising Layout; Design 
props and decorate any type win- 
dow and interior. 5 day week $135. 
Excellent references. 


Address Box 11DE 


Care of DISPLAY WORLD 


WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex 


cellent opportunity; permanent position. 


Write or phone: 


WOLF & VINE, INC. 


225 S. Los Angeles St. 


Los Angeles 12, Calif. 


Phone MAdison 6-4737 


























WANTED! 


Display Jobber covering S. 
Dakota. Part of N. Dakota, 
Minnesota, Iowa and Nebras- 
ka wants line of artificial fo- 
liage, set pieces, display items. 
Also need medium priced line 
of animated displays. 

Progressive firm — 7,000 foot 
showroom — 4 sales people. 


Creative Sales Co. 


121 N. Phillips 
Sioux Falls, So. Dakota 


SALES 
REPRESENTATIVES 
WANTED 


Weekly drawing against com- 
mission — protected territories 
Prefer men carrying non-conflicting 
lines and with DEPARTMENT 
and CHAIN STORE FOLLOWING. 
Ours is an established and out- 
standing line of FABRICS, DEC- 
ORATIVE PAPERS, TRIMMINGS 
and exclusive DECORATIVE 
NOVELTIES. Our men know of 
this ad. YOUR REPLY HELD 
STRICTLY CONFIDENTIAL. 


Address Box 11-EF 
Care of DISPLAY WORLD 








POSITION WANTED: Experienced 
in all phases of visual merchandis- 
ing, display designing, fixturing, 
advertising and sales promotion. 
Well qualified to handle respon- 
sible position; single, free to travel. 
Excellent business and _ personal 
references. Address BOX 1l1CD, 
Care of DISPLAY WORLD. 


REPRESENTATIVES 
WANTED 


For Patented, See-Through, 
Self-Covering Plastic Drawers 


If you are calling on Store 
Planning Managers or Owners 
—there’s big volume potential 
in these exclusive see-through 
sliding drawers. Easily in- 
stalled — inexpensive — dur- 
able. Needed in dozens of de- 
partments. Write, giving ter- 
ritory and background. 


Result Manufacturing, 
Inc. 


350 WEST 31ST STREET 
NEW YORK, N. Y. 


WANTED 
DISPLAY TRIMMERS 


Must be mature, experienced 
trimmers, capable of designing 
and installing high fashion 
selling displays — both inter- 
ior and windows. Prefer well- 
rounded men capable of han- 
dling both hard and soft line. 
State tull work history, age, 
education, draft, and marital 
status in reply. 
STIX, BAER & FULLER 
7th and Washington 
St. Louis, Missouri 























FOR SALE 
Reynolds Print-a-Sign, excel- 
lent condition, priced to sell. 


TERRY’S 
4701 So. Parkway, Chicago, IIl. 


Display Sales Representative 
Wanted 


Outstanding line of high style win 
dow and interior displays. South- 
west and western territory open, 
for salesman with good following. 
Top commission. Address BOX 
11GH, Care of DISPLAY WORLD. 


Jobbers or Salesmen with 
Non-Conflicting Lines: 


An Unusually Fine Decorative and 
Promotional Line available to Job- 
bers for the first time. Territories 
in all sections of the country open 
to a selected number of jobbers. 
Restricted territory, no conflict of 
territories. Liberal discounts — 
Kodacolor photos and large samples 
Furnish full information as_ to 
territory covered, foliage lines cat 
ried, number of salesmen employed 
and other pertinent information in 
first letter 


Address BOX 11-JK 
Care of DISPLAY WORLD 




















WANTED 
Animated Christmas Display 
Good condition, reasonably 
priced. 

Lincoln Federal S & L Ass’n 
6655 W. Cermak Road 
Berwyn, IIl. 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 











WANTED 


EXPERIENCED CLOTHING 
STORE DISPLAY MAN 


$80.00 
Complete re- 


for free lance outfit. 
week minimum. 
sume and personal photo in 
reply. 


Professional Display 
525 173 Avenue 
North Redington Beach 
St. Petersburg, Fla. 


SALESMAN WANTED 


Exquisite short line of novelties 
Sell trom samples, no photos. No 
objection to other lines. Protected 
territory. Send full information. 


Address BOX 11HI 
Care of DISPLAY WORLD 














ADDITIONAL 
OPPORTUNITY 
EXCHANGE 
ADS WILL BE FOUND 
ON PAGE 76 





NOVEMBER, 





‘F339 
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WANTED 

Window and Interior Display Man 
men’s and boys’ retail 
store in Central Illinois. 
experience and 


tor large 
clothing 
Write. 
iry desire 


Address BOX 11BC 


giving sal- 


ma 


WILL BUY 
Used or Out of Use 
MANNEQUINS 
Ladies Children Men 
Write 
HERZBERG-ROBBINS, Inc. 


FIXTURE LINE WANTED 


Experienced salesman with large 


following among department stores, 


stores and chain stores, 
wants to represent an outstanding 
fixture line in the New England 
States and upper New York. 


specialty 


Use the 
OPPORTUNITY 
EXCHANGE 
For any WANT AD 


110 W. Wth St., New York 1, N. Y. Address BOX IUIJ Purpose 


Care of DISPLAY WORLD 








PEnnsylvania 6-3585 Care of 








DISPLAY WORLD 
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HIS DISPLAY could never be accused 
of being a lavish artistic arrangement 
that would have the ladies enraptured 
But it does accomplish what 
upon the 
passing shoppers quickly and effectively the 
fact that the large 
fabric remnants that it wants to sell quickly. 

Fish cut-outs are partially covered with 


| 


with its beauty 


meant to do to impress 


if < 
; i 


store has a supply ot 


patterned tabrics and suspended. 
net, also suspended, contains 
nants Two other piles ot 
on the floor 


fishing rem 


A cut-out photo blow-up of an 


A large 


remnants are 


on on 


es - 


a 


ae aad “ 
ete, lll R. Ane ¢ a 


ene 


the act of 
mean 


attractive model 1s 
raising the net. 


simply “Remnants !” 


posed in 
The signs, “Reste!” 
Heinz Richter, display director ot Kauf- 
hof, Frankfurt, Germany, will receive a Gold 
Medal for this display, chosen as Display of 
the Month by DISPLAY WORLD ’s editorial 
staff. 

Incidentally, another window by Mr. Rich- 
ter on the same theme showed an immense 
cut-out ot a bulldozer pushing a pile of the 
remnants towards the tront of the window. 
A photo blow-up was perched on the hood. 


The Display of the Month is chosen from 
entries received in DISPLAY WORLD’s In- 
ternational Display Contest for 1959. In the 
1958 contest approximately 4,000 entries were 
received trom displaymen in all parts of the 
world. 

The contest, as im previous years, 
will continue throughout the entire 12-month 
period and is open to any displayman any- 
where in the world. It is not necessary to 
subscriber to DISPLAY WORLD in 


1959 


be a 





1958 Winners 


Sweepstakes: George K. Payne, Woodward & 

Lothrop, Washinaton, D. C.; First Place: 

A. Van Hollander, Gimbel Brothers, Philadel- 

phia; Second Place: J. Howard Schneider, 

The Crescent, Spokane; Third Place: Joseph 
T. Sjursen, Frederick & Nelson, Seattle. 





The contest has 65 dif- 
ferent classifications, making it possible for 
display people in practically and kind of 
enterprise to enter. 

At the conclusion of the contest on 
December 3lst of this year, entries in each 
classification will be judged; gold, silver and 
bronze medals will be awarded for first, 
and third places, respectively, in 
each classification. First place in each 
division will carry with it three points; 
two: and third, The person 
who scores the highest number of points in 
the entire will receive a_ beautiful 
gold plaque as sweepstakes prize, and the 
next three highest will receive, respectively, 
gold, silver and bronze plaques. 

Kntry in the affair is made by means of 
black and wihte photographs preferably 8 
by 10 inches in size, although smaller ones 
will be accepted. Pictures must be un- 
mounted. On the back of the photograph 
should be listed the displayman’s name, his 
store, city, address, and the classification. 
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DISPLAY WORLD 





Write for full details. The 
Full Sheet Signmaster is 
still more proof that Show- 
card Machines offer models 
for every need. 


Here you see the grown-up version of a Showcard Machine that was a big 
hit right from the start. 


The original Signmaster was built to be a speed demon. . . to turn out multiple 
cards faster and more economical than anything of its kind. It has proved so popular 
that we’ve taken the next logical step—a big brother Signmaster that handles 

all work up to a full 22” x 28” size. 


It has the same type of mechanical inking unit, the same instant pressure 
adjustment for varying card stocks, the same roller-lifting toggle that prevents 
blurring. It has the same silk-smooth operation. And it is a Showcard Machine 
through and through—same patented method of type setting, same freedom 

of layout, same cast steel construction backed by a 5-year guarantee. 


{ yyesTIGATE 
BEFORE YOU 
INVEST 


320 WEST OHIO STREET, CHICAGO 10, ILLINOIS 


Display Room: Chicago Merchandise Mart, Room 1401 





4, 


WH. OUR ouTD0 " 
KY OR CHRISTMAS DISPLAYS 


YES, you can use Acetone or MEK (for indoor Use only) 
with the New, Improved 


‘“ / 


Dries in 20 minutes... 
It's Weatherproof... 
Waterproof. 


But... for just pennies more you can use our new Softener — 
milder in odor — easy on the hands — makes colloid treated 


fabrics easier to handle. 


B. W. FOUR STAR «xxx eureeee Gis 


EXTRA MILD SOFTENER 


Contains special fungicides which provent mildew, dry rot and bacterial action for 
displays under extreme weather conditions. 
lf you or your craftsmen are allergic to strong solvents such as Acetone or M E K, 


PLAY IT SAFE. Use only B. W. Four Star extra mild Softener. 
DIP IT! DRAPE IT! SHAPE IT! 


‘“Sculpt-O-Fab” WIDTH COST PER YARD 


LIGHT WEIGHT #16 SINGLE WIDTH APPROX 16" $ .71 
LIGHT WEIGHT #16 FULL WIDTH APPROX 32" 1.41 
MEDIUM WEIGHT #45 SINGLE WIDTH APPROX 25" 1.47 
MEDIUM WEIGHT #45 FULL WIDTH APPROX 50" 2.93 
HEAVY WEIGHT #115 SINGLE WIDTH APPROX 241" 1.76 
HEAVY WEIGHT #115 FULL WIDTH APPROX 49" 3.52 


° , ° 
Also obtainable at la 1 ld |] \ il ( » EST. 1842 


New York 36—142 W. 44th St.—JU 2-1800 Chicago 3—27 S. Wabash Ave.—ST 2-7929 
Boston 16—420 Boylston St. — CO 6-5040 Dallas 1—2014 Commerce St.—RI 8-3450 
Los Angeles 48—318 So. Robertson Bivd.—BR 2-1187 


MAHARAJAH "White Elephant" Specials 


@ Yards and yards of Celastic, all weights, at close-out 
prices. 

@ Huge stock of plastic jewels, stars and snowflakes. 

@ 100,000 4'' Reindeer in five colors. 


@ Special prices: all types of plastic pendants, angel 
hair, puff glass, snofome, Sculpt-O-Glas, Lace wire, 
plastic jewels, sequins. All sizes Styrofoam balls 


up to 18". 
CONSULT OUR DESIGN DEPARTMENT FOR SPECIAL DISPLAYS 
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